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DALLAS—Market of the Southwest 


Retail merchants of the Southwest regard Dallas as the region’s logical manu- 
facturing and distributing center—the center of density of population and income 
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140 and 450 H.P. boiler instal- 
Igtion in one of many Texas 
cotton oil refineries. Texas 
Natural Gas supplied by Lone 
Star Gas System is the fuel 
and that means low power 
costs plus clean, smooth oper- 





Texas produces on a commercial scale more than 100 
distinctly different classifications of raw materials with a 


value amounting in 1936 to approximately $1,245,442,000. 
This stupendous volume included such things as petro- 


leum, stone, natural gas, cotton, wool, mohair, grains, 
hides, meats and forest products—all affording profitable 
opportunities to manufacturers for processing into finished, 
marketable merchandise. @ Add to this amazing variety 
of raw materials Texas’ varied, but mild climate, its loca- 
tion in the heart of nation’s best business area and its 
abundance of natural gas for cheap power and fuel and 
you have the reason why Texas is America’s frontier for 


industrial expansion. 





Lone Star industrial engineers stand ready to 
help any manufacturer with his fuel and 
power problems without charge. It is their job 
to keep posted on all the newest and best 
ways to use gas, 


LONE STAR GAS SYSTEM — SXclu 


PRODUCING AND DISTRIBUTING NATURAL GAS FOR FACTORY, BUSINESS AND THE HOME 
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FEBRUARY 
SALE 


ALL PRICES REDUCED 
TO SAVE YOU MONEY 


Living Room Suites $64.95 
Living Room Suites 59.50 
Living Room Suites 98.50 


Modern Bedroom Suites 59.50 
Solid Maple Bedroom Suite.. 79.50 
Junior Dining Room Suite... 47.50 


Dining Room Suites 89.50 
Kneehole Desks 19.75 
Secretaries 27.95 
Floor Lamps 7.95 
Table Lamps 3.95 
End Tables 1.95 
Lamp Tables 2.95 
Occasional Chairs 6.25 
Occasional Rockers 4.95 
Axminster Rugs 29.50 
Lounge Chair Group 24.50 
Baby Beds 8.95 
High Chairs ; 5.95 
$12.50 Silk Comforts 7.95 


ANDERSON 
FURNITURE CO. 


2101 Elm Street 


SINCE 1897 
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E Faw of 


TD iidicchieis:. 
Both Cut and Potted, for 


Every Occasion 






Estelle 
Glover 


Phone 







We Will 
Telegraph 
Your Flowers 


A Complete Line of Flowers and 
Accessories 


G. &G. Florists 


3901 Colonial 
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and 
Domestic 
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Tailored to 
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As Low As 
$35.00 


Outstanding 
Values 
Tailored 
to 
Perfection 


THE MODEL TAILORS 


2308 ELM STREET 7-6057 
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NATIONAL HOTELS 


ALABAMA 
THOMAS JEFFERSON....... .....-+++ Birmingham 
ILLINOIS 
oe ee ee ee rere: Rocktord 


..New Orleans 
.-New Orleans 





JUNG i 
HOTEL DE SOTO.. : 
MISSISSIPPI 


HOTEL LAMAR... .cccccccccsccccccveces Meridian 
| rere Biloxi 
NEBRASKA 
SODTEL, PARTON, «.o.cccs0ecc:c0c0cess000s00 Omaha 
NEW MEXICO 
STE CIB a ono sa wicnc essen sccscncsees Clovis 
OKLAHOMA 
OKLAHOMA-BILTMORE. . .. Oklahoma City 





HOTEL HUBER..... . .Muskogee 
..Okmulgee 










HOTEL SAPULPA. ... Sapulpa 
HOTEL ALDRIDGE. ......... ...sccecces . Wewoka 
TEXAS 
oo A ere Alice 
STEPHEN F. AUSTIN........... : Austin 
HOTEL SETTLES..... ‘ Big Spring 
HOTEL BROWNWOOD. . Brownwood 
HOTEL SOUTHERN.... . Brownwood 





HOTEL CLIFF TOWERS 





oe reer -Donna 
i he eee 3 El Paso 
ee 
HOTEL BUCCANEER.. Simp eee ... Galveston 
HOTEL JEAN LAFITTE...................Galveston 
CORONADO COURTS............... .Galveston 
DERPE COUT... ooo n sn vccscvccccns Galveston 
See Galveston 
isn cincunsosveeeseasesen Lubbock 
BL err. Marlin 
MEIN os ox corns wecsnnechsnsnen Ranger 
HOTEL CACTUS..... .San Angelo 


ANGELES COURT............-.+-++- 


en 
HOTEL MOUNTAIN LAKE.............-++- Mt Lake 


NATIONAL HOTELS 


HOST TO THE Nation 
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“More profits” have built Dallas as the 
market of the Southwest. Located at the 
center of density of population and buy- 
ing power, Dallas is the natural manu- 
facturing and distributing center of the 
great southwestern area. That retail mer- 
chants of the Southwest agree with these 
statements was attested during the spring 
market season which opened January 23. 
Big gains have been registered over the 
1938 spring season, both in number of 
buyers and volume of sales. 

Two articles in this issue of Southwest 
Business—“The Dallas Market Sells Its 
Story” on page 5 and the summary of 
Sales Management’s Southern Buying 
Power Survey on page 8—tell why the 
Dallas market is fast becoming one of 
America’s outstanding economic regions. 


Next Month 


For Dallas 1938 was the fourth most 
active construction year since 1924, ac- 
cording to the annual totals compiled by 
F. W. Dodge Corporation. 


F. W. Dodge reports on construction 
contract awards follow: 


Dallas Total 

1938 $21,497,000 
1937 15,138,000 
1936 18,097,000 
1935 7,410,600 
1934 4,674,300 
1933 3,995,800 
1932 4,790,000 
1931 8,778,400 
1930 19,448,700 
1929 25,524,100 
1928 19,986,200 
1927 18,180,700 
1926 24,524,500 
1925 39,772,300 


In March, Southwest Business will re- 
view Dallas’ big construction program— 
residential, commercial, industrial. 


Gny. Month 


Southwest Business is always glad to 
have bona fide news of industrial develop- 
ments in Dallas, new products, business 
expansions, new merchandising methods. 
The editor will appreciate a telephone 
call or letter on news of this kind. 





SPORTING GOODS 
OF ALL KINDS 


Hagen Golf Clubs and Balls 


Wright & Ditson and Cullum & Boren 
Tennis, Football and Basket Ball 


Fishing Tackle 

Guns and Amunition 

Bicycles, Velocipedes and Wagons 
Magic Chef Gas Ranges and Gas Heaters 


The largest and best assortment of good 
toys in the South 


\ 
We have the best merchandise obtainable 
in our store 


We will appreciate your coming to see us 


Cullum & Boren 
Company 


1509 North Elm Street 
DALLAS, TEXAS 














Yes, Mr. Shipper, 
Pll Connect You 


The Port of Beaumont is the ideal connec- 

tion for Dallas shippers and receivers. Coast- 

wise service second to no other port. World 

wide export range. Exceptional advantages to 

Pacific Coast shippers. 

For your conyenience we maintain a Dallas 
office and invite your inquiries. 


THE PORT COMMISSION 


BEAUMONT, TEXAS 
R. T. BEHANNON, Southwestern Rep. 
915 Cotton Exchange — 2-7917 
DALLAS, TEXAS 
O. L. Caywood, Port Direc., Beaumont, Tex. 
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OURTEEN million people— 
F Six billion dollars of new wealth 
annually— 

One-seventh of the total buying power 
of the United States— 

Twenty per cent of the nation’s min- 
eral production, 73 per cent of the petro- 
leum, 12 per cent of the value of farm 
products, 14 per cent of the nation’s 
railroad mileage, and 22 per cent of the 
nation’s exports— 

One-eighth of the national market, 
with Dallas as its service center, strategi- 
cally located in the geographic center of 
the market and at the center of density of 
population and income— 

This is a postcard analysis of the Dallas 
Market Survey which the industrial de- 
partment of the Dallas Chamber of Com- 
merce has just presented to the executives 
of 5,000 manufacturing and distributing 
firms which are considered “preferred 
prospects” for branch offices or factories 
in Dallas to serve the Southwest market. 

Decentralization Bid 

The new industrial literature of the 
Chamber of Commerce was prepared by 
Clyde Wallis, manager of the industrial 
development department. It is planned 
and timed to take full advantage of the 
national interest in Texas and the South- 
west, and of the recognition by industry 
that “it is no longer sound business policy 
to attempt to serve the whole nation 
from one point of manufacture; waste in 
time, in production and distribution costs 
is too great. Regional markets are no 
longer willing to absorb these costs in 
higher prices.” 

“The Dallas Market” is Dallas’? bid— 
backed by a statistical picture of unsur- 
passed advantages — for an increasing 
share of the industries which are decen- 
tralizing their manufacturing and dis- 
tributing facilities. 

It is supplemented by new and more 
analytical interest in the entire South— 
of which the Southwest is a well-defined, 
semi-independent unit. This trend of in- 
terest in the South and Southwest is re- 
flected in the Southern Buying Power 
Survey published in the January issue of 
Sales Management. The cardinal points of 
the Sales Management survey, particularly 
as they apply to Dallas, to Texas and to 
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The Dallas 
Market 
Golls Des 


AY tory 


the Southwest, are briefed in an article 
on page 8 of this issue of Southwest 
Business. 

In the foreword to “The Dallas Mar- 
ket,” Mr. Wallis wrote: 

“Recent economic and social changes 
have created conditions that are forcing 
decentralization of American industry. 
This decentralization is taking two forms: 
First, rapid growth of existing and estab- 
lishment of many new regional plants to 
serve nearby markets. Second, breaking 
up of great factories into smaller units, 
each so situated as to serve a well-defined 
market... . 

“It is the purpose of this book to give 
to capital seeking opportunity for sound 
industrial investment, and to concerns 
looking for locations for regional plants, 
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basic facts concerning the Southwest as 
a market and Dallas as a manufacturing 
and distributing center. The Southwest is 
the logical Dallas market because it is 
more economically, more completely and 
more quickly served from Dallas than 
from any other point of manufacture or 
distribution. ... 

“In its bid for industries Dallas makes 
no use of artificial inducements, such as 
tax exemptions, free sites, bonuses or 
stock subscriptions. States and communi- 
ties resorting to such offers are by their 
acts admitting that they do not possess 
favorable conditions for industry. Dallas 
bases its case on fundamentals—a large 
and growing market immediately at hand, 
plus favorable conditions for low-cost 
production and distribution. Industries 
that are influenced by subsidies of one 
kind or another, forgetting fundamentals, 
are not likely to succeed. Dallas wants no 
failures, has never found it necessary to 
‘buy’ an industry to which it offered real 


” 


opportunities. ... 
Maps in Color 


A pocket of the 36-page book contains 
four maps in color, showing the white 
population of the Southwest, airline con- 
nections from Dallas, oil and gas fields of 
the Southwest, and freight service facili- 
ties from Dallas to the principai points in 
the Southwest. 

Within the 100-mile radius of Dallas 
are 17 counties which have a population 
of more than 40 white persons per square 
mile. 

Within the 50-mile radius of Dallas is 
1.8 per cent of the area of the entire 
Southwest, with a total population of 
994,600. In this area is a white popula- 
tion of 822,000—8 per cent of the total 
for the Southwest. Total income within 
the 50-mile radius is estimated at $650,- 
850,000—11.6 per cent of the South- 
west’s total. Retail sales in the area are 
estimated at $356,100,000—10.7 per cent 
of the total for the Southwest. 

Here, within a 50-mile radius of Dal- 
las, is concentrated the greatest market 
of the Southwest. 

Extensions of the radii to 100 miles 
200 miles and 300 miles give Dallas even 
more impressive advantages as the service 
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FREIGHT SERVICE FROM DALLAS 




































































stihiidasiaitnes POPULATION IN FREIGHT SERVICE ZONES . 
ebbbbbeeeeit) First Afternoon Delivery POPULATION REACHED " I" roman 
Second Morning Delivery FROG DALLAS WITH TEXAS OKLAHOMA | ARKANSAS | LOUISIANA ‘1 
1st Morning Delivery 5,094,592 | 1,740,175 490,799 256,863 7,582,429 ( 
ee ee a Ist Afternoon Delivery | 432.248 «345,616 | 298,080 169,902 1,245,846 ' 
mile andl $60-anile radii, reepectively 2nd Morning Delivery | 1,295,736 | 574,604 , 1,160,530 1,925,604 4,956,474 
2nd Afternoon Delivery 13,351 | 18,005 | 5,591 | 38,231 | 75,178 7 
Ss 
- — 

Map prepared by The Dallas News from facts presented in The Dallas Market 5 

center of the Southwest. The population, that Dallas has superior connections with Most national concerns attach New Mex- 

income and retail sales tables on page Atlanta and the Atlantic seaboard via ico to the Southwest in their allotment of 
of Southwest Business give statistical Delta. teritory to branches, and many also as- SU 
proof that Dallas is the center of the SeniRiete: deen sign other adjacent states to their South- ti 
Southwest’s population, buying income western branches. to 
and retail business. The Southwest, Mr. Wallis wrote, “‘is “During the last decade the Southwest th 
The map which Southwest Business re- that geographic division of the United has increased in population slightly more tic 
produces on this page tells the story of States designated by the Department of than 20 per cent while the United States ae 
freight service facilities, as presented in Commerce as the West South Central as a whole gained 15 per cent. In the sq 
“The Dallas Market.” The oil and gas may States. It consists of Texas, Oklahoma, Southwest Texas showed the greatest in- ie 
contained in ‘“The Dallas Market”? demon- Arkansas and Louisiana. It is an economic crease with 25 per cent. Oklahoma was i 

strates how Dallas is at the geographic Un!t, so recognized by market research second with 19 per cent, Louisiana third 
center of an area which produces nearly agencies and by nearly all national con- with 16 per cent, and Arkansas fourth oe 
75 per cent of the nation’s petroleum, ¢erns that divide the country into dis- with 6 per cent.... Current statistics in- re 
and how this strategic location makes  ticts for the establishment of branches. dicate that Texas’ present rate of growth ™ 
Dallas the “key city of the oil industry” “The Southwest is a natural market js greater than that of any other state " 
and logical operating headquarters for the Unit because of its location, its own mile- (in the U. S.). In the last ten years the te 
various units of the industry. The air 8° scale of freight rates applying uni- Southwest has shown greater increase in (2p 
service map shows that Dallas is the formly throughout the four states, and buying power than any other section, due "a 
crossroads for Braniff, American and because its population and buying power to the rapid develpoment of its natural eae 
Delta airlines; that Dallas is a principal are now more than sufficient to make it resources and the grewth of its industries. tt 
point on American’s transcontinental one of the major markets of the country. “The Southwest has greater possibili- re 
New York-Los Angeles line; that it is the ties for future development than any whe 
hub of the Braniff system, extending from Opposite Page other section, and in the Southwest Texas : 
Brownsville on the southwest and Hous- Population, freight rates and air mainly offers these opportunities. ... Be- 
ton on the southeast to Dallas and on to service data from The cause of its fertile soils and its minerals, ven 
Amarillo, Kansas City and Chicago, and Dallas Market. timber and other resources, Texas can res 
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POPULATION INCOME RETAIL SALES 
AREA Per Cent | ps a | ~~ fi? 1S, « 
from Area of | Per Cent. | | Per Cent | Per Cent | Per Cent 
Dallas Southwest | TOTAL | Southwest | WHITE | Southwest TOTAL | Southwest TOTAL Southwest 
| 
' on | on eee: Veer a seeps cig ania 
50-Mile Radius..... 1.8 994,600 | 7.2 | 822,000} 8.0 |$ 650,850,000; 11.6 |$ 356,100,000} 10.7 
100-Mile Radius. 14.7 1,925,400 14.0 1,585,400 15.3 1,044,150,000} 18.8 564,740,000} 17.0 
200-Mile Radius. .... 38.3 5,534,200 | 40.0 1,412,400 | 42.4 2,375,260,000 | 41.9 1,390,650,000} 40.9 
300-Mile Radius 64.5 10,602,100 | 76.1 8,266,300 | 79.5 4,533,060,000 | 80.0 2,642,740,000| 79.5 
Northeast Texas... . 7.2 2,185,074 | 15.8 1,695,858 | 16.3 | $1,085,250,000/ 19.1 | $ 620,150,000| 18.4 
(41 Counties) | | | 
| | | | 
ee, Se 2 eee meee 
Texas. . 60.7 6,857,100 19.0 5,060,400 19.0 | $3,343,415,000| 58.7 | $1,903,719,000| 57.3 
Oklahoma 16.1 2,678,400 19.3 2,380,300 | 22.7 1,077,900,000 | 19.2 645,130,000} 19.4 
\rkansas 12.2 1,955,000 14.1 1,447,100 13.8 512,905,000 9.0 335,430,000} 10.1 
Louisiana ce 2,390,600 17.2 1,513,700 14.5 742,635,000 | 13.1 440,990,000 | 3:2 
Sout hwest , 100.0 13,881,100 | 100.0 10,401,500 | 100.0 $5,676,855,000 100.0 $3,325,269,000 | 100.0 
AVERAGE FREIGHT RATES FROM DALLAS* 
Ist 102 87 2nd 78 72 | 3rd 63 | 57 | 4th 50 42 
| | 
50-Mile Radius... . 3 35 30 29 27 | 24 | 24 2 | 9 |] 19 17 14 
100-Mile Radius. 58 59 50 | 49 6H | 42 | 41 | 37 | ~~ 33 32 | 29 24 
200-Mile Radius 97 | 99 84 | 82 76 70 68 6L | 55 53 | 19 41 
300-Mile Radius 121 | 123 | 105 103 | 94 | 87 | 85 | 76 | 69 67 | 61 51 
| | | | | | 
| | sar | : 
Northeast Texas. . . 64 65 | 56 54 | 50 16 15 | 40 | 36 35 32 27 
| —_—— — —— > ——. 
Texas... ' 114 116 | 99 97 | 89 | 82 | 80 | 72 65 63 57 48 
| | | 
Oklahoma. veo) 137 117 114 | 105 | 96 | 94 | 84 | 7% 74 67 56 
Arkansas 165 | 168 | 144 | 140 | 129 | 119 | 116 | 104 | 94 | 91 83 69 
Louisiana 173 | 176 151 | 147 135 125 | 121 | 109 | 99 | 9% 87 | 73 
‘ —_ nk Geel WPeR % “Tr : pean 
Southwest........... 135 1388 | 7 | #115 | #105 | 97 | 95 | 85 77 | 74 68 57 








Average freight rates from Dallas arrived at by assuming the shipment of 100 pounds of freight of each rate classification shown to every 100 white persons, thereby 
arriving at rates based on population. 


support many times its present popula- crude petroleum produced in the United “The Southwest has 69 cities of 10,000 
tion. Its natural resources are estimated States...more than half the petroleum population and above (37 in Texas)... 
to be only 15 per cent developed. Less reserves of the country are in the South- they have a combined total of about four 


than half its tillable land is under cultiva- | West, mainly in Texas. Oil executives million persons. During the last decade 


tion. Texas has 262,398 square miles of Predict that Texas will dominate the in- these cities have increased in population 

. Texas has 262,398 squz ‘ 

area. It has a population of 24 persons per dustry for many years, that future de- an average of better than 50 per cent.... 
:; . :; velopment operations will center in Texas. i 

square mile, compared with the national Y°°P scala cata center in Tex (Continued on Page 12) 


average of 42. Texas can accommodate TIME BY AIR 


within its borders forty million persons, 











one-third of the population of the United 
States, and be no more densely populated From Dallas To: Hrs. | Mins. From Dallas To: Hrs. | Mins. 
than Ohio. sia lac acc —s - sda ital eae ee 
“The Southwest produces annually Atlanta........... _ 5 35 oa re tog | 6 
about six billion dollars in new wealth  Boston.......... — 11 l a a 8 | 33 
from three primary sources—agriculture, Chicago....... evtices 6 10 Oklahoma City.......... it ae 
manufacturing and minerals. In the  Cincinnati...... 7 5 Philadelphia. .......... 9 | 40 
Southwest Texas is first, accounting for Cleveland............ 8 53 Pittsburgh............. 10 1 
more than half the total, with Oklahoma Detroit 8 5 San Antonio........... y 5 
second, Louisiana third and Arkansas Houston 1 40 Saint Louis........ ; 4 15 
fourth. New wealth produced yearly is Kansas City.. 3 45 San Francisco.......... 8 36 
the equivalent of about $500 per capita. Louisville. .. 6 20 OATES. ..6 552 saa 14 36 
“The Southwest, with its wells more Los Angeles . “s bhaggnd eee ae ee ; Ea 
strictly prorated than any other oil Minneapolis 9 5 Washington ae ? ” 











region, accounts for 73 per cent of the 
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The South Oustrips 
the Nation... 


HE South—Economic Problem 
Number One—the Business Man’s 
Land of Opportunity Number One. 

A committee of Southerners, acting 
for the National Emergency Council, 
made the famous “Economic Problem 
Number One” report on the South to 
President Roosevelt last year. Philip Salis- 
buy, executive editor of Sales Manage- 
ment, writes of the South as “Market- 
ing Man’s Land of Opportunity Number 
One” in the special Southern buying 
power survey published by his magazine 
in the January issue. 


Most Active Region 


Sales Management proves that while the 
South may be Economic Problem Number 
One, it is at the same time the most active 
region in America today, and that its re- 
cent economic gains far outstrip those of 
the nation. It predicts that the South’s 
expansion — new population, new indus- 
tries, greater markets for its farm crops 
and natural resources—will continue for 
years to come. 

And while the South outstrips the Na- 
tion, Texas and the sister states which 
comprise the Southwest outstrip the 
South. 

In ratio of 1938 effective buying in- 
come to 1937 income, Texas led the South 
in Sales Management’s survey. In 1938 re- 
tail sales, Texas had three times the vol- 
ume of any other Southern state, and 
Texas’ 1938 retail business was 95 per 
cent of the 1937 total. Texas’ 1938 farm 
income was 113 per cent of the 1936 
level. The Dallas Federal Reserve District’s 
bank debits total topped all other Re- 
serve districts in 1937 compared to 1936, 
with a ratio of 117, and in the first nine 
months of 1938 Texas showed a 20 per 
cent gain in volume of new ordinary life 
insurance written, compared with the cor- 
responding period of 1937. And Texas’ 
1938 sales total on new automobiles (nine 
months) maintained a ratio of 62.2 to the 
1937 total for the same period—only 1.3 
under the Louisiana total which led the 
South and third to the 69.4 ratio for 
North Dakota, which led the nation. 

Sales Management’s survey is designed 
to show the business opportunities of the 
South, but these and other statistical data 
point to the leadership in the South of 
that division which is called the South- 
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west— Texas, Oklahoma, Arkansas and 
Louisiana. 

The survey also points to Dallas’ lead- 
ership in the Southwest, and gives Dallas 
high rank among all Southern cities. 

In its annual Buying Power Survey is- 
sued in 1938, Sales Management estimated 
Dallas’ 1937 retail sales at $160,615,000 
—by a wide margin the greatest volume 
of any Southwestern city. It ranked Dal- 
las fifth among American cities of 100,- 
000 or more population in effective buy- 
ing income per capita. And it estimated 
Dallas’ 1937 wholesale business at $585,- 
824,000. 

Now the special Southern Buying 
Power Survey shows that in the 1930 


fand The 
Outs trips 


Census, Dallas ranked first in the South- 
west and third in the entire South among 
county-city areas in the total number of 
white families. In the 1930 Census Dallas 
County had 82,500 families, of which 
68,400 were white families. Harris County 
(Houston) was second in the Southwest 
wath 68,300 white families out of a total 
of 91,400. In the entire South, New Or- 
leans was first with 77,200 white families, 
and Atlanta was second with 68,600. 


$3,599 per Family 


On that basis, Sales Management esti- 
mates that Dallas has an effective buying 
income of $3,599 per family (highest of 
any Southern city of 100,000 or more 
population) and an income of $3,986 per 
white family. The latter ratio exceeds the 
white family income ratios give New Or- 
leans ($3,109) and Atlanta ($3,080)— 
the two Southern cities which exceeded 
Dallas in number of white families 
(1930). 

In the 1930 Census, 80.6 per cent of 
Dallas’ population was native white and 
2.45 per cent was foreign born white. The 
1938 City Directory estimate of Greater 
Dallas’ population was 362,636 which, if 
the 1930 percentages still hold, would 
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mean Dallas today has a white population 
of approximately 301,000. 

To the nation as a whole, Texas is most 
easily classified as Southern. The Dallas 
Chamber of Commerce, supported by 
economists, like to refer to Texas, Okla- 
homa, Arkansas and Louisiana as the 
Southwest rather than as a part of the 
South. The South, in reality, comprises 
two distinct economic regions—the South- 
east and the Southwest. And in Sales 
Management’s Southern survey can be 
found statistics which emphasize the 
greater activity to be found in the South- 
west. 

Cosmopolitan City 

Likewise, Dallas is a cosmopolitan city. 
It is not typically “Southern” or ‘“West- 
ern” or “Mid-Western”, but rather blends 
the qualities of all those sections. The 
same margin of leadership which the 
Southwest holds in the South applies to 
Dallas among Southwestern cities—first 
in white population, first in per capita 
buying power, first in retail sales, first in 
number of manufacturers and value of 
their products, first in wholesale business, 
first in banking and insurance business, 


Southwest 
the RY outh 


first in educational and medical and 
amusement facilities. 

Thus the Sales Management survey of 
the South supplements the new Dallas 
Market survey issued by the Dallas Cham- 
ber of Commerce, discussed in an article 
on page 5 of this issue of Southwest Busi- 
ness. What Mr. Salisbury said in the Sales 
Management article on the South as an 
economic unit is certainly true of the 
Southwest—the Dallas Market area—and 
makes its advantages all the more attrac- 
tive. 

Of the South and its marketing oppor- 
tunities, Mr. Salisbury wrote: 

“In mid-summer, a committee of Sou- 
therners, acting for the National Emer- 
gency Council, rendered a report to Presi- 
dent Roosevelt called ‘Report on Eco- 
nomic Conditions of the South.’ 

“To the casual reader—and especially 
to those who read not the report but only 
the headlines in Northern newspapers, it 
was a damning summation. Lots of things 
were wrong with the South—and, one 
might truthfully say, nothing but. 

“About the only ray of hope to be 
found in the report was the line, ‘The 
South is the Nation’s greatest untapped 
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SOUTHERN INCOME STANDS UP BEST IN 1938 
EFFECTIVE BUYING INCOME, JANUARY- AUGUST, 1938 AS % OF SAME 1937 PERIOD 


Z 


oe | | : 1938 AS % OF 1937 


V7, 239-889 U.S.A. 83.8% 





Coa 89.0- 91.9 PICTOGRAPH By 
BBM c20 ano over Salk Managimtrt SOURCE: SALES MANAGEMENT 


SOUTHERN ECONOMIC GAINS FAR OUTRUN NATION 


SUMMARY OF TWENTIETH CENTURY ECONOMIC GAINS SHOW 
SOUTHERN STATES FAR IN LEAD THROUGH CLOSE OF 1937 
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market, and the market in which Ameri- 
can business can expand most easily.’ 

“That line, unfortunately, was pretty 
well buried in 64 pages of solid text. 

“Sales Management does not question 
either the ability or the integrity of the 
committee members who prepared the re- 
port. Any bias these Southerners might 
have had would clearly be in favor of the 
South. ... The report was relatively con- 
cise, and it was truthful in that it told 
the truth and nothing but the truth. 

“However—and this is important—it 
did not tell ALL the truth.... 


What Wasn't Told 


“The trouble with the committee re- 
port on the South does not stem from 
anything in the report itself but from 
what was necessarily omitted. 

“Some day a report may be requested 
on slum conditions in New York’s lower 
East Side, and the problems and needs of 
the submerged fraction of the city’s popu- 
lation. Such a report would not tell of 
New York’s Fifth or Park Avenues, 
would not mention its colleges, its Cen- 
tral Park, its amusement district, its pros- 
perous suburbs. 

“The report would tell of tens of thou- 
sands who suffer from malnutrition, of 
whole blocks without indoor toilets or 
central heating, of inadequate play facil- 
ities, of crowded schools, of low incomes, 
poor retail sales. 

“And a lot of Americans, including 
some business men, would get as jumbled 
an impression of New York as they re- 
ceived of the South. 

“The South may be Economic Problem 
Number One. It can be that and also ‘The 
Business Man’s Land of Opportunity 
Number One’... 


Land of Opportunity 


“Since the turn of the century the 
South has made splendid advances all 
along the economic front—and greater 
advances than the rest of the nation... 
but it is a land of great opportunity that 
can go much further. 

“On almost every conceivable basis of 
measurement the South is the most rap- 
idly growing section. 

“It has the highest proportion of young 
people. 

“In income and retail sales it suffered 
less than any other section during the de- 
pression; today’s figures make the best 
comparison with 1929, show the greatest 
upturn since 1932-33. 

“Granted that the South started from 
a lower base, it is significant that in such 
factors as value of farm crops and manu- 
factured products, in bank clearings, elec- 
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trical output, automobile registrations, its 
gains far outstrip the Nation. 


“In social benefits, such as roads and 
schools, it is currently doing more for its 
people than any other section... . From 
their point of view it is fortuitous that 
the South got a slow start and is only now 
catching up. Their opportunities would 
indeed be limited if every section had 
reached a saturation point. But the South 
is continuing to expand, and its many ad- 
vantages are insurance that the trend will 
continue for many years.... 

“Because of the climate, Southerners 
don’t need such heavy Winter clothing as 
Northerners, their houses don’t have to 
have such elaborate heating systems or be 





so securely insulated against the cold. 
Therefore, with building costs lower, 
rents are lower. Nearness to farm areas, 
a longer growing season, a higher per- 
centage of large and small farms where 
foodstuffs are grown for the table, make 
food costs lower. 

“These factors add up to this: With the 
necessities of life costing less, the South- 
erner has a bigger margin left for the pur- 
chase of most manufactured goods. He 
can save it, or spend it, depending cn his 
own free will.... The lower cost of liv- 
ing permits the Southerner who has a cash 
income of only $750 to save money if he 
chooses to, whereas in most sections sav- 
ing doesn’t start before $1,250...” 


(Continued on Page 15) 


BUSINESS ACTIVITY IN 
SOUTH TOPS NATION 


BANK DEBITS MEASURE 90% OF ALL BUSINESS 
TRANSACTIONS. FIGURES FOR FEDERAL RESERVE 
DISTRICTS SHOW SOUTH LEADING IN 1937 AND 
ALSO FOR THIRD QUARTER 1938 
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A Typical Street of New Homes in Dallas 


47 Miles of New Homes 


miles of new homes 

were built in Dallas last year. If placed 
on 60-foot lots, allowing 50 feet for a 
street intersection at the end of every 
standard city block, they would have 
completely filled the frontage on one side 
of U. S. Highway 67 from White Rock 
Lake, on Dallas? eastern city limits, to 


Greenville, Texas. 


Poke 


On 60-foot lots, the new homes built 
in Dallas during 1938 equaled the front- 
ige of 714.7 standard city blocks. 

If they had been placed in a new sub- 
division, they would have created an en- 
tirely new city of about 14,000 people— 
1 mile and a half long and a mile and a 
half wide—more than equal to the com- 
bined populations of University Park and 
Highland Park in the 1930 Census. 

But instead of being concentrated in 
cne impressive subdivision, the new homes 
built in Greater Dallas during 1938 were 
cattered throughout the city. 

There were at least 3,573 new dwelling 
units constructed during the year. There 
were 2,607 single family dwellings, 243 
two-family dwellings, and 60 multiple- 
unit apartment houses. These totals were 
obtained from Jake Lyna of the Dallas 
Gas Company’s commercial sales depart- 
ment, the results of an anlysis cf a cumu- 
lative file of F. W. Dodge Corporation re- 
ports on residential construction contract 
wards. 

“These totals are well on the conserva- 

ve side,” Mr. Lynn pointed out. “The 
ictual number of dwelling units con- 
tructed is probably greater, because in 
me instances the Dodge Company will 
nake only one report on a project which 
includes the constructicn of several dwell- 
ngs.” 

On a conservative basis, it was esti- 
nated that the 60 apartment houses aver- 
iged eight dwelling units each, account- 
ing for 480 units. The 243 two-family 
dwellings accounted for 486 more units, 
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and these two totals, plus the 2,607 sin- 
gle-family dwellings account for the 
grand total of 3,573. Thus, within a sin- 


gle year Dallas built ving quarters for 
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3,573 families—14,292 persons, using an 
average of four to the family. 

Dallas’ 1938 home-building program in- 
cluded 1,603 single family dwellings built 
for sale, and 1,004 built by owners for 
their own occupancy. Of the 2,607 sin- 
gle-family dwellings, 811 were reported in 
the $2,500-$3,000 classification, 1,369 in 
the$4,000-$6,000 classification, and 427 
as costing $7,000 cr more each. 

The 1938 record on 
one-family dwellings show-d a 94.1 ver 
cent gain over the 1937 tctal for Dallas, 
the number of duplex hozses increased 39' 
rer cent and the number of apartment 
15.4 per cent. In 1937, Dallas 
built 1,343 one-family dwell’ngs, 175 du- 
plex houses, and 52 apartment keuses. The 
one-family dwellings in 1937 included 
442 in the $2,500-$3,000 class, 678 in 
the $4,000-$6,000 classification, and 223 
$7,000-and-above classification. 

Realtors, architects and contractors 
agree that Dallas’ 1939 keme-building 
program is likely to equal or exceed the 
1938 record. 


construction of 


houses 








Hillerest Rank Moves to New 


RIVE-IN banking service is only 
one of the new and unusual facil- 
ities which the Hillcrest State Bank has 
provided in its recently completed build- 
ing, 6601 Hillcrest Avenue, University 
Park, opposite the northwest corner of the 
Southern Methodist University campus. 
Of modernistic design, the new bank 
building has an exterior of black and 
white, and the entire back wall of the in- 
terior is finished in blue mirrors. The fur- 
nishings of the bank are beautifully in 
keeping with the modernistic and efficient 
design of the building. 
The drive-in service for depositors is 
provided in the rear of the building. Mo- 
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Home 


torists can drive in on Daniels Street, back 
of the bank. The teller’s window is to the 
left of the driver and on a level with the 
driver’s seat. A revolving deal plate takes 
the depositor’s currency and checks from 
the automobile to the teller seated inside 
the building, behind bullet-proof glass. 
The teller and depositor communicate 
through speaking tubes. 

The bank has entirely new vault equip- 
ment, and the deposit vault of 1,200 vari- 
sized boxes has an 18-ton impregnable 
door. 

The Hillcrest State Bank is nine years 
old, and has deposits of more than 
$1,250,000. Cooper Wyatt is president of 
the bank. 
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711 Santa Fe Building 
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The Dallas Market 


(Continued from Page 7) 


“The Southwest normally sells whole- 
sale approximately five billion dollars’ 
worth of goods and commodities, with 
Texas accounting for nearly 60 per cent. 
... Retail sales... average annually about 
three and one-half billion dollars, with 
Texas again doing 60 per cent.... The 
value of goods manufactured in the 
Southwest has increased 350 per cent in 
the last 20 years... (to) about three bil- 
lion dollars, with Texas furnishing 55 per 
cent of the total.... The Southwest still 
depends largely on other sections for the 
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manufactured goods it consumes. Its fac- 
tories make less than 20 per cent of the 
consumers’ goods it uses.... 

“The Southwest represents in area 14 








Statement of Condition 


At the Close of Business, 
December 31, 1938 





ASSETS 

-Cash on Hand and Due from Banks ; $ 50,608,321.95 
United States Securities Owned.. 23,057 ,675.69 
Stock in Federal Reserve Bank 318,000.00 
Other Stocks and Bonds _3,038,500.44 
Loans and Discounts 46,843 355.57 
Furniture and Fixtures 293,571.44 
Banking House 2,345,000.00 
Other Real Estate 1,282,752.70 

$127,787,177.79 

LIABILITIES 
Capital Stock $ 8,000,000.00 
Surplus Fund oe 2,600,000.00 
Undivided Profits, Net 3,582,517.80 
Reserved for Taxes, etc. 434,153.86 
Deposits 

Individual . $67,794,279.44 
Banks and Bankers . 36,040,882.23 
U. S. Government ..... 9,335,344.46 


113,170,506.13 





$127,787,177.79 


First Nationat Bank 


IN DALLAS MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 








per cent of the U. S. In serving it great 
distances are encountered. Population and 
income are not equally distributed. For 
these reasons the selection of a location 
(in the Southwest) is different from that 
of locating plants or branches where 
population is more nearly uniform and 
transportation costs are relatively unim- 
portant because of short distances.... 
The problem is that of selection of a 
point from which the greatest population 
may be served in the quickest time and 
at lowest cost. 

“Dallas is located at the geographic 
center of the Southwest, giving it full 
advantage of the existing mileage scale 
of freight rates. It is likewise situated at 
the center of density of population and 
income. ... Eighteen rail outlets, includ- 
ing three electric interurban lines carry- 
ing freight and express, give Dallas fast 
direct service to every part of the South- 
west. All railways operating out of Dallas 
give free pick-up and delivery service up 
to 300 miles. The volume of merchandise 
shipped daily has made it possible to de- 
velop a package car system that speeds up 
deliveries to all important points. Through 
merchandise cars are dispatched at the 
close of the business day to every large 
center in the Southwest. 

“Dallas is the center of a network of 
paved highways over which operate 
numerous motor lines carrying freight at 
less-than-carload rates with free pick-up 
and delivery service. These lines give first 
morning delivery to all important points 
within a radius of approximately 200 
miles. All points of consequence, with but 
few exceptions, may be reached by over- 
night passenger train service, making it 
possible for executives with headquarters 
in Dallas to maintain close contact with 
[| the entire area with little business time 
lost in travel and minimum traveling ex- 
pense.... 
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“Dallas is the center of a system of air 
passenger and mail lines operating in every 
direction... the commercial air center of 
the Southwest and one of the leading avia- 
tion centers of the country.... 

“More than 2,500 concerns have 
branches in Dallas to serve the Southwest. 
... An even greater number have repre- 
sentation through dealers and distribu- 
tors, brokers or manufacturers’ agents. 
... The Southwest has come to look up- 
mn Dallas as its source of supply and to 
depend on Dallas for quick service.... 
In the list of concerns serving the South- 
vest from Dallas will be found the great- 
est names in American business... . 

“Plants located in the Southwest have 
1 tremendous advantage over manufac- 
turers attempting to serve it from a dis- 
tance—in lower distribution costs and 
better service. Texas is the last industrial 
frontier, the only remaining section of the 
country capable of sustaining manufac- 
turing in which numerous opportunities 
for industries are still to be found. The 
Southwest is just entering the industrial 
stage of its development. Changed condi- 
tions now make it necessary for manufac- 
turers to take their production facilities 
to the population to be served. ... With- 
in easy reach of Dallas there is available 
in abundance of raw materials for the 
manufacture of many products consumed 
in quantity in the Southwest.... Just as 
Dallas leads all other cities in the South- 
west in wholesale distribution, in retail 
ules, in finance, it is likewise the leading 
ndustrial center, with more plants manu- 
facturing a greater variety of products 
than any other city. Dallas has approxi- 
nately 1,000 manufacturing plants, with 
1 wide range of products. Of this number, 
570 make consumers’ goods, 187 manu- 
facture capital goods, and 205 are classi- 
fied as service industries. ... 

“...Dallas has attempted to create 
favorable conditions for indutsry. It was 
one of the first open shop cities of the 
country and excellent labor conditions 
prevail throughout its industrial struc- 
ture.... Dallas has never solicited indus- 
tries interested primarily in ‘cheap’ labor, 
believing that concerns unable to pay liv- 
ng wages are no asset to the commun- 
: ee 

“Lockwood Greene Engineers, Inc., of 
New York, in making an industrial sur- 
ey of Dallas, were greatly impressed with 
he efficiency of its labor, low turnover, 
he ease with which unskilled labor is 
rained for technical processes. ... Wage 
cales compare favorably with other in- 
lustrial centers. High productivity of 
ibor and low turnover make it possible 
o pay higher wages than the prevailing 
cales of unionized centers and at the same 
ime keep unit labor costs on a competi- 
: ive basis... 

3 “In addition to its present plant the 


Dallas Power and Light Company is 
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508 N. Harwood—Dallas 7-9513 
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Statement of Condition 
December 31, 1938 


OUR RESOURCES 


Cash and Exchange ... . . $15,020,848.67 
U. S. Government Securities . . 4,254,984.90 $19,275,833.57 


Stcck in Federal Reserve Bank ....... 78,000.00 
Municipal and Industrial Bonds. . ..... 657,732.12 
Loans and Discounts . ......+ «+... 14,426,882.43 
Vaults, Furniture and Fixtures ....... 182,572.93 
O00 55,605.25 
IBGr GSO. 6 ew ee Oe Ow 1.00 

$34,676,627.30 


OUR LIABILITIES 


CAPITAL STOCK: 

Preferred . . $ 800,000.00 

Common .. 1,200,000.00 $ 2,000,000.00 
Surplus and Undivided Profits ....... 1,088,055.35 


Preferred Stock Retirement Fund. ..... . 26,750.00 
Reserve for Preferred Stock Dividend . ... . 10,000.00 
Reserve for Taxes and Contingencies . ... . 16,518.92 
DEPOSITS: 


Incividtial .. ... ..s « « $16:893:71046 
Banks and Bankers .. . .  13,233,254.90 
U.S. Government .... . 1,368,337.67 
WOME DOpOSHS 6 6 ss se mw ee he Ue) )~=6USES BOS CS 


- $34,676,627.30 


MERCANTILE 
NATIONAL BANK 


AT DALLAS — In the Magnolia Building 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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Real Estate. 
4 ; 5 
| Industrial, Busine 
f Phone 





216 S. Akard 
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Bolanz & Bolanz 


Sales and Leases 


CHAS M. BOLANZ, Realtor 
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. Insurance 


ss and Residence . s 
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1203 Main St. 


Dallas. Texas 





5¢ 5¢ 


49 Y ears in Dallas” 


REALTORS 


Our 49 years experience in handling 

Real Estate in Dallas enables us to give 

quick and efficient service in filling 
your needs. 


We Specialize in Industrial Property 
@ Phone 2-4366 
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LUKE B. GARVIN 
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| 1610-14 Allen Building 





MARY ETHEL WELBORN 


AUDITS—SYSTEMS—TAX SERVICE 
Specializing in Accounting for 
OIL PRODUCERS AND OPERATORS 


| LUKE B. GARVIN & CO. 
| CERTIFIED PUBLIC ACCOUNTANTS 


Telephone 7-2845 























OUR LAUNDRY 
WORK IS 
RETURNED TO 
YOU- FRESH 
AS A LILY AND 
WHITE AS A 
SNOW DRIFT 


/ SNOW WHITE LAUNDRY 
6-0695 





A COMPLETE 
LAUNDRY AND 
CLEANING 
SERVICE. 
GIVE US 
A TRIAL 
NEXT TIME 
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STATEMENT OF CONDITION OF 


OF DALLAS, TEXAS 


At the Close of Business December 31, 1938 





RESOURCES 
Due from Other Banks . 


United States Government Bonds . 


Municipal Bonds 
ks and Securities 


) 

} 

| Loans and Discounts ee 
Real Estate, Banking House and Vaults 
Furniture and Fixtures oe 

| 


L 
LIABILITIES 


vided Profits i ae 


Reserve for Contingencies and Depreciatio 


L 


THE NATIONAL BANK OF COMMERCE 


$2,968,519.33 
1,912,156.41 
268,606.48 
235,391.04 
1,324,849.49 
102,798.29 
5,000.00 


$6,817,321.04 


$ 150,000.00 
200,000.00 
169,815.47 
6,297,505.57 








$6,817,321.04 
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building, with a capacity of 82,500 k.w., 
a new plant at Mountain Creek Lake in 
the suburbs costing approximately $8,- 
500,000. This plant brings the total 
capacity to 105,000 k.w.... 

“Dallas, situated in the heart of the 
greatest oil and natural gas producing 
region in the world, has an abundant sup- 
ply of fuel at a cost that enables industry 
to produce power on a competitive basis 
with other sections.... The city’s water 
supply is adequate for a population of 
1,000,000. There is also available an abun- 
dant supply of artesian water from flow- 
ing wells in all portions of the Dallas dis- 
trict. This water is used in boilers with- 
out treatment as it forms no dangerous 
scale. ... 

“Industrial sites are available at prices 
ranging from $500 per acre, in the out- 
lying sections, to $1.00 per square foot 
close in to the downtown district... . 
Mild climate makes it possible to con- 
struct industrial buildings at lower cost 
than where the winters are more severe, 
eliminating expensive heating systems and 
reducing maintenance costs. ... 

“Dallas has the lowest net tax rate of 
any large city in the Southwest.... 

“From its earliest days Dallas’ progress 
has been rapid, until now it outranks all 
other cities of the Southwest in commer- 
cial importance. The curve of its growth 
has been steadily upward, with no ab- 
normal peaks representing boom periods 
and consequently no valleys that neces- 
sarily must follow in the wake of booms. 
Its remarkable stability and constant 
growth, even in periods of national eco- 
nomic stress, are attributable to the 
many-sidedness of its commercial struc- 
ture and to the continued development of 
its vast trading area. ... The present esti- 
mated population of metropolitan Dallas 
is approximately 400,000 persons.... 
Utility companies which keep a careful 
check on the city’s growth for the pur- 
pose of planning service extensions esti- 
mate the present rate of growth at 15,000 
net increase per year.... 

“Dallas is made up largely of native 
Americans with a negligible foreign ele- 
ment.... 

“Dallas is a delightful city in which to 
live....Its health record has won na- 
tional recognition on several occasions. .. . 
Winters are particularly mild and golf 
and other outdoor sports are engaged in 
the year round.... The cost of living in 
Dallas is considerably lower than in most 
cities of its size, particularly the larger 
cities of the North and East... .” 


The per capita cost of operation and 
maintenance of general departments of 
the State of Texas was $17.98 in 1937 
compared with $11.44 in 1932, accord- 
ing to a report released by Director Wil- 
liam L. Austin of the Bureau of the 
Census, Department of Commerce. 
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The South 


(Continued from Page 10) 


Management shows that the 
United States’ 1937 effective buying in- 
come was 84 per cent of the 1929 level; 
that Texas’ ratio was 98; that Oklahoma’s 
96; that Arkansas’ was 97; that 
Louisiana’s was 91; and that New Mex- 
co’s was 106. Every Southern state had a 
‘tio of 90 or better; while New York 
lropped to 80, Pennsylvania to 83, Ohio 
to 89, Massachusetts to 83, 
) 87, Illinois to 81, and California to 86. 


Sales 


vas 


Connecticut 


The Sales Management pictograph on 
sage 9 illustrates how the South is forg- 
ng ahead of the nation in economic gains. 

Sales Management shows (pictograph 
m page 9) that the ratio of Texas’ in- 
ome, January-August, 1938, to the same 
veriod of 1937 was 96.6 —the 
ratio in the entire South and second in the 
to the 102.7 given 


highest 
iation only ratio 
South Dakota. 

Other states of the Southwest fared ex- 
eptionally well in 1938. Oklahoma had 


ratio of 90.9, Arkansas of 90, and 
Louisiana of 93.4. No other Southern 


tates reached the ratio of 90. 

“Business Ac- 
3 Sales Man- 
igement showed that bank debits in the 
Dallas Federal Reserve District for 1937 
1936 total, lead- 
The At- 
113. per 


In a pictograph headed 
tivity in South Tops Nation,’ 


vere 117 per cent of the 

ng all other Reserve districts. 

lanta district was second with 
nt. 


Sales of new automobiles in the United 
States in the first nine months of 1938 
ere 46 per cent of the total for the 
me nine months of 1937, but Sales Man- 
igement shows that Texas had a ratio of 
62.2, third highest in America. Higher 
ratios in new car sales were registered by 
North Dakota, 69.4, and Louisiana, 63.5. 

Texas showed an increase of 20 per cent 
n new ordinary life insurance written 
1 the first nine months of 1938, com- 
ired with the same nine months of 1937. 
The ratio of radio homes in Texas, 
38 compared with 1935, is 141. For 
ie fiscal year ended June 30, 1938, U. 
income tax collections in Texas were 
5.2 per cent of the 1929 fiscal year 
uth Carolina, Florida, and Louisiana 
‘owed higher percentages of increase in 
come tax collections, but Texas over- 





STATEMENT OF CONDITION 


HILLCREST STATE BANK 


At Close of Business December 31, 1938 


RESOURCES 
Loans and Discounts 
United States Government Securities 
State, County and Municipal Bonds 
Other Securities 
Cash in Vault and Due from Banks 
Furniture and Fixtures 


LIABILITIES 


Capital Stock 
Surplus Fund 
Undivided Profits 
Deposits 


Member Federal Deposit Insurance Corporation 


$ 420,563.41 
356,502.50 
25,450.00 
1.00 ° 
999,484.86 
9,700.00 
$1,811,701.77 


$ 25,000.00 
40,000.00 
24,419.09 

1,722 ,282. 68 
$1,811,701.77 








OFFICERS 
President 
JOE E. LAWTHER 
Vice-Presidents 
J. SID PULLIAM 
JAMES M. CUMBY 


Cashier 


C. L. DOWLEN 
Assistant Vice-Presidents 
E. C. HUGGINS 
W.O. STEVENS 
Auditor 
ALLEN E. MCMURRAY 





CONDENSED STATEMENT OF THE CONDITION OF y 


Jhe LIBERTY STATE BANK 


"A Friendly Institution” 
DALLAS, TEXAS 
At the Close of Business December 31, 


RESOURCES 
Loans and Discounts 
Overdrafts : 
Furniture and Fixtures 
Banking House Improvements 
Other Real Estate Owned. . , 
County and Municipal Bonds and Other 


Securities. . . oe » © & « S222 68r24 

U. S. Government Securities 613,321.58 
Cash in Vault and with Other Banks . ; 2,120,657.75 2,956,666.57 
C ustomers’ Securities 116,950.00 
Securities Sold Under Repurchase Agreement 72,700.00 
TOTAL $5,876,058.00 

LIABILITIES 

oe me Stock $ 150,000.00 
Capital Debentures 82,700.00 $ 232,700.00 
Surplus Earned eens 100,000.00 

Undivided Profits—Net_ 10,000.00 

Reserved for Contingencies, Insurance, Etc. 54,369.81 
Reserved for Debenture Retirement 6,414.00 0,783.81 

Deposits: Individual 3,846,678.87 


Assistant Cashiers 
STITT 

R. C. AYRES 
JOHN L. BOYNTON 


LL 


1938 


$2,619,317.19 i 
10,022.99 | 
29,183.80 | 
32,377.33 | 
38,840.12 I 








1adowed the ratios of all other Southern 
ites, and of many other areas. New 
rk, for instance, had a ratio of 88.7, 
lassachusetts of 97.5, Pennsylvania of 
rs Illinois of 117.3, Missouri of 136.2, 
d California of 159. 
Sale Management’s survey cites the 
lowing annual expenditures in middle- 





(Continued on Page 18) 


Customers’ : 
Agreement to Repurchase Securities Sold . 


Bank Deposits 


U. S. Government 


Municipal Funds 
State Funds 
Securities 


TOTAL 


MEMBER FEDERAL 


956,493.79 
175,693.60 
145,557.93 
158,500.00 5,282,924.19 
116,950.00 
72,700.00 


$5,876,058.00 


DEPOSIT INSURANCE CORPORATION 





| 
a 


i 





SoutTHweEst BUSINESS « FEBRUARY, 


1939 








YOUR TITLE IS GOOD IF 
INSURED BY 
US 


State-wide Title Insurance Service.. 
Abstract Service 


Complete Local 


For Title Service Consult 
LAWYERS TITLE OF TEXAS, INC. 
ERVIN J. BRANDT 
Vice-President and General Manager 
1107 Main Street Phone 7-9858 





Representing 
Lawyers Title Insurance Corporation of Richmond, Va. 

















STATEMENT OF CONDITION OF 


Dallas National Bank 


DALLAS, TEXAS 
At the Close of Business 
December 31, 1938 


RESOURCES 


Cash on Hand and Due from Banks $12,763,085.61 
U. S. Government es Bills 








Owned 1,555,000.00 
U. S. Government Bonds ail 2,604,275.63 $16,922,361.24 
Stock in Federal Reserve Bank 45,600.00 
Municipal Bonds. . 716,803.80 
Corporation Bonds and Stetks 818,058.75 
Loans and Discounts. . 5,058,097.31 
Bank Building (Main St. Through to Commerce st 1,525,000.00 | 
Vaults, Furniture and Fixtures . 45,000.00 | 
Other Real Estate NONE 
TOTAL RESOURCES . $25,130,921.10 
LIABILITIES 
Capital Stock . $ 1,000,000.00 
Surplus 520,000.00 
Undivided Profits 400,172.87 
Reserves: 
For Depreciation—Bank es 100,000.00 | 
For Taxes, Etc. . : 16,538.45 
Deposits: 
Individual . $12,726,335.28 | 
Banks and Bankers . 9,580,801.54 
U. S. Government . 787,072.96 
Total Deposits 23,094,209.78 
TOTAL LIABILITIES . $25, 130,921.10 





MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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E. F. White Agency Makes 
1938 Gain 


Finishing December with the second 
largest paid month in its history, the E 
F. White Agency for the Connecticut 
Mutual Life Insurance Company in Dal- 
las showed its fifth consecutive year of 
gain in life insurance paid for over the 
preceding year, according to E. F. White, 
general agent. 

R. H. Dooley of Dallas was the lar- 
gest individual producer and A. W. 
Hawkes of Fort Worth insured the lar- 
gest number. 

Likewise the Dallas agency showed the 
largest gain of insurance in force for 1938 
of any of the company’s seventy-two 
agencies. 

Mr. White has announced the expan- 
sion of the Dallas office for 1939 with the 
addition of Cecil K. Dean as manager of 
a new unit to be built locally, and with 
the addition of Walter L. Ditzler as a 
specialist in estate planning. 





Ricks Strong Agency Names 
Supervisor 

The Ricks Strong Agency of the John 

Hancock Mutual Life Insurance Com- 

pany has announced the appointment of 

D. L. Edgecomb as supervisor for Dallas 














D. L. EDGECOMB 


and North Texas. He has been with the 
agency since its organization and his pro- 
motion is due to substantial increase in 
business. In December Mr. Strong’s 
agency produced $1,087,000 of new busi- 
ness. This was the first time the agency 
has ever written $1,000,000 in a single 
month. 

Before joining the Strong agency, Mr. 
Edgecomb was a member of the regional 
director’s staff of the Farm Security Ad- 
ministration, as well as trust officer of 
the Texas rural communities and_ the 
Oklahoma Rural Rehabilitation Corpora- 
tion. 

Mr. Edgecomb graduated from- Okla- 
homa A. & M. College, and studied law at 
National University in Washington, 
OSS Ge 
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Dallas Has Big Margin in 
Banking Business 
[ss hn leadership in the Southwest 


is due, in large measure, to the 
city’s strong banks and its position as 
Gnancial center of the Southwest. 

The bank call of December 31 revealed 
that Dallas banks had total deposits of 
251,431,959 compared with $236,782,- 
360 on December 31, 1937—a gain of 
1.5 per cent. 

Total resources in the December 31, 
938 call were $290,601,186 against 
$267,652,159 on the corresponding date 
\f 1937—an increase of 8.6 per cent. 

In 1920, Dallas’ bank deposits totaled 
94,354,637, so that the December 31, 
938, total was an increase of 174.7 per 
cent over the 1920 total. 

Deposits and resources alone would 
make a great financial center, but the 
nnual volume of bank clearings and deb- 
ts to individual accounts tell the real 
story of a financial center’s importance. 
In 1938 Dallas’ bank clearings totaled 
$2,535,006,000, a decrease of only 6.1 
per cent from the 1937 total of $2,699,- 
144,000. Dallas’ total was $411,314,000 
more than that of Houston, the second 
ity of the Southwest. 

Dallas’ total bank debits in 1938 were 
$2,824,285,000—a decrease of only 4.08 
per cent from the 1937 total of $2,944,- 
628,000. Dallas’ total topped that of 
Houston, the second city, by $287,234,- 


00, 





December Sales Gain 
Retail sales of independent stores in 
(exas for December, 1938, registered a 
gain of 0.3 per cent over December, 1937. 
[his was the first month that showed an 
ncrease over the comparable month of 
the previous year since January, 1938. 
January, 1938, compared with Janu- 
iry, 1937, registered a gain of 1.9 per 
ent; and each subsequent month up to 
ecember showed losses when compared 
ith the comparable month of the pre- 
yus year, although November, 1938, 
otor vehicle dealers, filling stations, 
owed only a small loss when compared 
th November, 1937, the decrease being 
nly 1.4 per cent. 
The decrease in October, 1938, com- 
ired with October, 1937, was much 
reater, being 11.8 per cent. Gains dur- 
g December, 1938, over December, 
137, were registered by the following 
‘tail lines: grocery stores (without 


leats), country general stores, shoe stores, 
(Continued on Page 27) 











CONDENSED STATEMENT OF CONDITION 


Republic National Bank 


OF DALLAS 


At the Close of Business 


December 31, 1938 


RESOURCES 








Loans and Discounts ssa wo a & » $283060,995:80 
Bankers’ Acceptances and Commodity Loans . 5,167,945.93 
Acceptances—Customers’ Account 979,000.00 
Banking House 1,975,000.00 
Other Real Estate . 359,582.91 
Furniture and Fixtures . ; 198,000.00 
Stock in Federal Reserve Bank . 213,000.00 
U. S. Government Securities 15,935,857.32 
State of Texas Securities 1,589,065.39 
Municipal and Other Securities 3,366,188.60 
Cash in Vault and with Banks. 24,397,607.95 
TOTAL $82,242,243.90 
LIABILITIES 
Capital oe © © © © ow ew ew hw tl) 6S 4,000,000.00 
Surplus + + « & » « §3,30000000 
Undivided Profits . .. . 906,070.51 4,006,070.51 
Reserve for Interest, Taxes, Etc. . - a 263,051.84 
Acceptances—Customers’ Account 1,234,000.00 
DEPOSITS: 
Individual . . . . . $39,733,099.34 
WANS Ok iv les few « 23,363,786.21 
U. S. Government . . 9,642,236.00 FZ AIO AZY SS 
TOTAL $82,242,243.90 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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RELIABLE 


. Depend on a correct termite 
Termite inspection of your property. 
Fungus DIAL 2-6156 


inspection JEWETT, Inc. 


Repairs General Sienialien 
301 NORTH MARKET 











OPEN and CLOSE 
GARAGE DOORS 


FROM INSIDE AUTO! 
“THE PHANTOM GUARDIAN” 


The greatest convenience to automobile own- 
ers since the advent of the self-starter. 
WHY GET OUT IN THE RAIN 
to Open your garage doors or entrance gates 
when all you need to do is PRESS DASH- 
BOARD BUTTON and have them open for 

you without stopping car? 
CONVINCE YOURSELF by seeing the 
PHANTOM GUARDIAN in operation. 


G. H. PETERS 
Texas Dealer 
1714 SEEVER AVENUE 
Dallas, Texas Phone 6-2634 











GEO. S. WATSON T. M. WATSON 


4-2241 


WATSON COMPANY 


BUILDERS 
Since 1889 





| DALLAS, TEXAS 





The South 
(Continued from Page 15) 
sized cities to demonstrate lower living 
costs in the South: 


New East- 
England Central Southern 

Food Cost per Adult 

Meal $.21 G7 $ .16 
Clothing 332 308 298 
Housing 609 517 464 
Automobile Purchase 

and Operation 408 282 299 
Household Operation. 177 174 178 
Life Insurance and 

Annuities 158 185 227 
Average Increase in 

Assets 180 441 452 


Another pictograph shows that 59 per 
cent of Southern white families are in- 
creasing their net worth, and that the 
“getting ahead” income level in the South 
is $750. 

For other regions, the figures are: Pa- 
cific Coast, 59 per cent and $1,000; Cen- 
tral and Atlantic, 57 per cent and $1,000; 





JOHN R. GRIFFIN 


Gladewater, Texas 





Southwest Business wishes to make correction for 
erroneously presenting in its January issue, portrait 
of Paul W. Ussery as the leading life underwriter 
of the Jefferson Standard Life Insurance Company. 
Mr. John R. Griffin, was leading December life 
underwriter for the Jefferson Standard Life Insur- 
ance Company and “Southwest Business” regrets 
this erroneous presentation of leading life under- 
writers for the month of December. 








Certificates of deposit 
Furniture and fixtures 


TOTAL 


Capital Stock . . 
Undivided profits, net 


Investment certificates of deposit 


Other liabilities, customers’ cash 
TOTAL ag 








STATEMENT OF CONDITION OF 


THE DALLAS MORRIS PLAN BANK 


AT THE CLOSE OF BUSINESS DECEMBER 31, 1938 


RESOURCES 


Loans and discounts on personal or collateral security 
Securities of United States, any State or political subdivision thereof 


Cash and due from other banks and ‘bankers, ‘subject to check on . demand 


LIABILITIES 


Reserve for interest, taxes, losses, ste. ‘ 


Payments on certificates hypothecated to retire ‘loans at maturity 


BUDGET PAYMENT LOANS TO EMPLOYED 
MEN AND WOMEN and SMALL BUSINESS FIRMS 


UNDER SUPERVISION TEXAS STATE BANKING DEPARTMENT 





$ 957,858.00 
215,891.46 
8,000.00 
3,894.20 
96,719.08 

$1 ,282,362.74 


$ 100,000.00 
93,249.35 
54,674.68 
680,410.00 
353,708.47 
320.24 

$1 282,362.74 





Mountain and Plains, 51 per cent and 
$1,250; and New England, 39 per cent 
and $1,250. The survey shows further 
that a six-room, 24,000 cubic foot house 
in the average Southern city can be built 
for $5,806 while in other cities the cost 
is $6,455. 

Ray B. Prescott, Sales Management’s 
director of research, estimated total 1938 
retail sales in Texas to have been $1,587,- 
204,000, with Georgia ranking second in 
the South with a total of $585,727,000. 





Gainesville C. of C. Moves 

to New Quarters 

Gainesville, Texas. — Gainesville’s new 
Chamber of Commerce building was oc- 
cupied at the beginning of 1939 by the 

organization’s office staff, county home 
demonstration and agricultural agents and 
AAA office personnel. 

The building was made possible through 
public subscription and was purchased 
and completely remodeled during the lat- 
ter part of 1938 at a cost of approxi- 
mately $6,500. 

John S. Hardy is president, R. D. Clack, 
vice president, and Clifford McMahon, 
secretary of the Chamber of Commerce 
during the current administration. 

Claude Jones, vice president of the 
First State Bank, headed the committee 
which conducted the financial campaign 
that exceeded the goal by more than $500 
and Frank Morris, Jr., was chairman of 
the building committee. 

Mrs. Blanche DeSaw is office secretary 
for the Chamber of Commerce. Charles 
Clark is county agent, Miss Nettie Shultz, 
County Home Demonstration Agent, and 
Lee S. Reese, AAA administrator. Twenty- 
six persons are employed in the offices. 





Paut W. Ussery 


Clarksville, 
Texas 





Southwest Business wishes to make correction for 
erroneously presenting in its January issue, portrait 
of Mr. Paul W. Ussery as the leading life under- 
writer of The Jefferson Standard Life Insurance 
Company. Mr. Ussery, a resident of Clarksville, 
Texas was leading December life underwriter for 
the Fidelity Union Life Insurance Company. 








English Antiques 
Wilson Bros. Period Furniture 
Fine Porcelain Objects d'Art 


WILSON BROTHERS 
1645 Pacific 7-4982 
322 King’s Road London S. W.3 England 
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1939 TAX CALENDAR 


Dallas City and County, State of Texas and Federal 
Prepared by FRED F. ALFORD & COMPANY, Certified Public Accountants 
Merchants Cold Storage Bldg., Dallas 
The following Tax Calendar sets forth the more important taxes which individuals, partnerships and corporations located in Dallas, Texas, 
are subject to, based on the laws as they stood at December 15, 1938. There are numerous Federal excise taxes, estate taxes and other special 
taxes which are not listed on the Calendar. Also omitted are the numerous City occupation taxes and special State taxes. 
The Calendar should serve as a reminder as to when reports and tax payments are due. Upon receiving the Calendar you should circle in red the 
reports which you must file for the year 1939. Squares have been provided in which you can place a check mark as the reports are filed and tax 
payments made (where payment date is different from filing date). 
THE MARCH OF BUSINESS, showing comparative data for the past year, is published on the preceding page, and the GRAPHIC REVIEW OF 
DALLAS BUSINESS—1938 totals compared with 1937 totals—is published on the page following the Tax Calendar. Thus it will be convenient to 
tear out and file these four pages. 


Report to be Filed 


— Name of With or Tax Paid Description and Basis of Date Tax 
Report or Tax To Tax, Rate, etc. Is Due 
Jan. 25th of | Dec. n ee , het dT ate : . es : 
Feb ee ae, Employer’s Contribution Texas Unemploy- STATE UNEMPLOYMENT TAX Employers of | At Time of 
i saath i> *a Report ment Compensa- — eight or more individuals are subject to this tax. filing report 
Mar. 0 Ct. ° ’ . aaas sania ‘ " ° 
Apr May |J Form TUC 3 tion Commission. RATE—2.7% of salaries paid or other remuneration 
7 ss ; we SR en sale Austin, Texas to employees. 
uly Aug. | Sept. 


Quarterly: FORM TUC 4—Summarizes the salaries paid or | [pformation 


Employer's Quarterly ~ eee 
April 30th a Summary Report of Pexas nemploy- other remuneration for the quarter. only 
has eat Waaes P. ment Compensa- ; nie f ee 
July 31st LJ g ayable tion Commission. FORM rUC la One of these forms for each em- No Tax. 


ployee showing wages paid must accompany the 


+ and Austin, Texas 


October 31st CJ Form TUC ; 
Tl C 4a above form. 


s Form 
January 3lst a 


FEDERAL OLD AGE BENEFITS TAX—Employers | Ay ‘Time « 


of one or more individuals are subject to this tax. 


Quarterly: 
‘ Employer's Tax Return 


April 30th gz Collector of Ming 

g 

July 31st Oj Form SS-l: Internal Revenue. RATE—2% of salaries paid or other remuneration return 
October 31st ‘a ane orn Dallas, Texas to employees up to $3,000.00, 1% being deducted 
a. from employees pay and 1% being paid by employer. 


January 3lst 
FEDERAL UNEMPLOYMENT TAX—Employers of | At Time of 


January 3lst Annual Return of Excise Tax Collector of 
on Employers of Eight or Internal Revenue. | eight or more individuals are subject to this tax. filing 
LJ More Individuals Dallas. Texas RATE—3% of salaries paid or other remuneration to return 
employees, less a 90% credit for amounts paid to 
Form 940 the State, net rate of 3%. 
February 15th Annual Information Return Commissioner of | FORM 1096—This form summarizes the information | Information 
. Internal Revenue. 00 forms 1099 which are attached thereto. only 
Ez Form 1096 and Risgeige ; FORM 1099—Thi a etd 
ar Washington, D. C. OR 1099 lis form must be made for dividen¢ No tax. 


payments, salaries of $1,000 or more to a single per- 
son or $2,500 or more to a married person, and other 
income payments of $1,000 or more. 


Form 1099 


CORPORATION INCOME AND EXCESS PROFITS | When return 


March 15th Corporation Income and Collector of a da : : 
Risy italeniar weer Excess Profits Tax Return Sicilia TAX—The income tax is based on corporate net | 5. gig. Oo 
Shegeks ie * | income and the excess profits tax is based on the 
LI Dallas, Texas excess of the net income over a certain per cent of 
Ronn 1120 the declared value of the capital stock (See Capital | or Quarterly: 
= Stock Tax Return Section). 
: g »-half feck ae are e 
Or two and one-ha RATE—Net income under $25,000: zones OUR [O] 
months after close of First $5.000—1214%. 
a $5 $2 “149 . 
fiscal year. $5.000 to $20,000—14%. om {j 


Over $20,000—16%. 
Net income slightly over $25,000 (alternative) : 


ocean 15th First $25,000—(Same as above). ‘ 15th [F 
oO | Over $25,000—32% (Except that on dividends received it is 12%). 
Net income over $25,000 (General Rule): Ith O 


Tentative tax of 19% of adjusted net income, reduced by 1642% of divi- 
dends received credit and 242% of dividends paid credit or alternative | 
method above, whichever produces lesser tax. 


b — rig e Partnership Return of Collector of PARTNERSHIP RETURN OF INCOME—This re- | Information 
or Uatendar ear ° ° ° . 
| Income Internal Revenue. turn itemizes the gross income and deductions and only. 
Dallas, Texas shows the distribution of the net income to the! Ne tax. 


Or two and one-half 
months after close of | partners. 
fiscal year. | 


nemnenss seeeeeeeeeeee Sth | Form 1065 
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Si 





On or Before 


March 15th 


rm 
LJ 


March 15th 


m 
LJ 


March 15th 


April Ist 


April Ist 


April Ist 


O 


July 31st 


‘= 


December 31st 


am) 


a ae eee 





Name of 


Report or Tax 


United States Individual 
Income Tax Return 


Form 1040 or 
Form 1040a 


Gift Tax Return 


Form 709 


Franchise Tax Return 
(Cor porations ) 


Inventory of Property 
Within City Limits 


Inventory of Property 
Within the State 


Motor Vehicle License 


Capital Stock Tax Return 
(Corporations) 


Form 707 


Chain Store Tax Return 
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To 


Collector of 


Dallas, Texas 


Report to be Filed 
With or Tax Paid 


Internal Revenue. 


| Description and Basis of 
Tax, Rate, etc. 


INDIVIDUAL INCOME TAX—Two taxes are im- 
posed—normal tax and surtax; both based on the 
net income of the individual (gross income less de- 
ductions allowed). Personal exemption is $1,000 for 
single persons and $2,500 for married persons or 
| heads of family and a credit of $400 is allowed for 
|each dependent; these amounts deducted from the 


net income give the income subject to surtax, if any. In arriving at the amount sub- 
ject to normal tax further credit is allowed for interest on government obligations 


and earned income credit. 
RATE—Normal tax—4%. 


Surtax 


Starts at 4% 


on first $2.000 in excess of $4,000 income subject to 


surtax and graduates to 75% on all over $5,000,000 income subject to 


surtax,. 


Collector of 


Internal Revenue. 


Dallas, Texas 


GIFT TAX—A return must be filed by all persons 
who during the calendar year without consideration 
made any transfer exceeding $4,000 in value. Specific 
exemption of $40,000 may be claimed in any calenda1 
year, less sums claimed as exemption in prior years. 


Gifts of under $4,000 to any one donee during the calendar year are exempt. 


RATE 


Starts at 142% on first $10,000 over the $40,000 exemption and graduates to 


5242% on all over $50,000,000. 


Austin, Texas 


RATE 


$1,000,000 anc 
of $10. 


Assessor and Col- 

lector of Taxes of 

the City of Dallas. 
Dallas, Texas 


Assessor and Col- 
lector of Taxes of 
the County where 
property is located 


Assessor and Col- 
lector of Taxes 
Dallas County 


Collector of 
Internal Revenue. 
Dallas, Texas 


Capital Stock Tax: 


Secretary of State 


FRANCHISE TAX—This tax is based on the total 
capital stock, surplus and undivided profits and 
bonds, notes and debentures maturing one year o1 
more from date of issue, reduced by the percentage 
of business done outside of Texas. 


For all corporations except public utilities the rate is 60c per $1,000 up to 
30c¢ per $1,000 on all over $1,000,000 with a minimum tax 


Complete list of ail taxable real and personal prop- 
erty owned or held in the corporate limits of the 
City of Dallas on the first day of January, 1939 must 
be filed. 


































Date Tax 
Is Due 


At time of 
filing 
return or 
Quarterly: 


Mar. 15th Oo 
June 15th Fj 
Sept. 15th [ 


Dec. 15th F 


At time of 
filing 
return 


May Ist 


LI 


If 42 paid by 
Nov. 30, 1939 
C] 


| Second VY, is 


due on or 


Complete list of all taxable real and personal prop- 
erty owned or held in the State of Texas on the first | Nov. 30, 1939 
| day of January, 1939, must be filed. E 


before April 30, 1940 CT 
otherwise entire tax is due 
on or before January 31, 


1940 oO 
If 14 paid by 


Second Vy is 

|}due on or 
before June 30, 1940 
otherwise entire tax is due 
on or before January 31, 









1940 


Last day to pay motor vehicle licenses. 


CAPITAL STOCK TAX—This tax is based on the 
| value of capital stock as declared at June 30, 1938, 
adjusted by profit and losses and changes in capital 
structure to close of preceding taxable year. A new 


declaration is allowed every three years beginning June 30, 1938. 


RATE 


$1 per $1,000 of adjusted declared value. 


Excess Profit Tax: 


6% of net income in excess of 10% and not in excess of 15 


declared value. 


Cc 


12% of net income in excess of 15% of adjusted declared value. 


Comptroller of 
Public Accounts 
Austin, Texas 


CHAIN STORE TAX — Applies to those opening, 
| operating or maintaining one or more stores or mer- 
cantile establishments in the State of Texas under 
| the same general management or ownership. 


RATE—Filing fee of 50c for each store and additional license fee beginning at $1 
for first store and graduating to $750 for 51st store and each additional store. 
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fo of adjusted | 


O 


At time of 
filing 
return 


At time of 
filing 
return 
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Dallas 


Rusiness 


EVENTY-FIVE new concerns located 
S in Dallas during January, including 
eleven manufacturers, ten wholesalers, 
twenty-nine retail concerns and two oil 
companies. Twenty-three are classified as 
miscellaneous. In the list are thirteen 
branches of national concerns, established 
in Dallas to serve the Southwest. Among 
the new companies are the following: 


Manufacturers: 

Ace Printing Company, 1613 Bryan 
Street. Commercial printers. 

Artcraft Poster Company, 700 Elm 
Street. Poster printers. 

Cook Manufacturing Company, 402 
South Beacon Street. Manufacturers of oil 
well equipment and supplies. 

Dallas Table Pad Manufacturing Com- 
pany, 837 West Davis Street. Table pads. 

Dal-Sec Bakery, 2111 Second Avenue. 
Retail Bakery. 

Hi-Stile Hat Manufacturing Company, 
904! Main Street. Millinery. 

May & Lofland Corporation, Maple 
Avenue Road. Steel fabrication plant. 
Company’s offices remain in Thomas 
Building. 

Nardis Sportswear, Inc., 9151/2 Main 
Street. Women’s ready-to-wear. 

Safeway Bakery Company, Alpine and 
Beeman Streets. Let contract for new bak- 
ery building. 

Superlite Company, Griffin and Corbin 
Streets. Experimental laboratories. 


Wholesale and Branches: 

American Pop Corn Company, 209 
North Hawkins Street. Pop corn and sup- 
plies. Dallas made distributing point for 
several states. Home office, Sioux City, 
lowa. 

Artistic Foundations, Inc., 1017 Santa 
Fe Building. Foundation garments. Dallas 
office with stocks to serve Texas, Okla- 
homa, Arkansas, Louisiana. M. C. Richey, 
district sales manager. Home office, New 
York. 

Bob Brown Company, Inc., 209 North 
Hawkins Street. Food Brokers. 

Dyar Handkerchief Company, 308 
Wholesale Merchants Building. Handker- 
chiefs. Buna A. Dyar, manager. 

Harper’s Bazaar, 1806 Tower Petroleum 
Building. Publishers. Home office, New 
York. 
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Graphic Review of Dallas Business 
Business Indices, 1938 totals compared with 1937 totals 





CONSTRUCTION CONTRACT AWARDS 
(F. W. Dodge Reports) 


1938 $21,497,000 + 42% 


1937 $15,138,000 


AIR MAIL POUNDAGE 


558,530 + 18.5% 


1938 
1937 471,196 


NUMBER OF HOMES* (l-family dwellings) 


1938 2607 +94.1% 


1937 1343 


NUMBER OF NEW DUPLEX APARTMENTS* 
1938 243 +39% 


1937 !75 


NUMBER OF NEW APARTMENT HOUESES* 
60 +15.4% 


1938 $2,535,006,624 6.1% 
1937 $2,699,944,355 


BANK DEBITS 
1938 $2.824.285,000 


1937 $2,944,628,000 


—4.1% 


STREET RAILWAY PASSENGERS 





1938 61,785,648 + 3.4% 
1937 59,751,586 
INDUSTRIAL CONSUMPTION OF 
NATURAL GAS 

4,831,937.6 C.F. —4,4% 


1938 
1937 5,056,349.0 C.F. 


HU 








INDUSTRIAL CONSUMPTION OF 
ELECTRIC POWER 


40,675,928 K.W.H + 2.6% 
aaa 


1938 
1937 39,656,634 K.W.H. 


POSTAL RECEIPTS 
1938 $4,325,712 


1937 $4,362,489 


—0.8% 


TELEPHONES (December 31) 


1938 89,710 +4.8% 


1937 85,634 


ELECTRIC METERS (December 31) 


1938 82,914 +3.9% 


1937 79,815 


GAS METERS (December 31) 


1938 79,492 +4.2% 
| EE ae ate 
1937 76,267 





WATER METERS (December 31) 


1938 74,093 + 3.7% 


1937 71,413 


NEW CAR REGISTRATIONS 


sco 1150 —25.8% 
SRNR 
1937 15,639 


REAL ESTATE TRANSFERS 


1938 13,181 + 2.3% 
1937 12,875 


VALUE OF REAL ESTATE TRANSFERS 


1938 $29,301,394 —2.5% 


1937 $30,058,964 








Sales Department. 





*From F. W. Dodge Reports, analyzed by Jake Lynn of the Dallas Gas Co. Commercial 








Kelley Manufacturing Company, 1015 
Corinth Street. Galvanized tubs and pails, 
corrugated culvert and roofing, metal 
lath, nails, stove pipe, steel ceiling, etc. 
North Texas sales branch and warehouse. 
Home office, Houston. 

Seagram’s Distillers Corporation, 707 
Santa Fe Building. Distillers. District of- 


FEBRUARY, 
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fice for Southwest. Home office, Law- 
renceburg, Indiana. 

Tung-Sol Lamp Works, Inc., 409 
Guardian Life Building. Radio tubes and 
incandescent lamps. Mose Branum, Dallas 
manager. Home office, Newark, N. J. 

Warren-Teed Laboratories, 301 North 
Market Street. Pharmaceutical products. 

(Continued on Page 28) 
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ECENT economic and social changes have 

created conditions that are forcing decen- 
tralization of American industry. This decen- 
tralization is taking two forms: First, rapid 
growth of existing and establishment of many 
new regional plants to serve nearby markets. 
Second, breaking up of great factories into 
smaller units, each so situated as to serve a 
well-defined market. 

It is no longer sound business policy to 
attempt to serve the whole Nation from one 
point of manufacture; waste in time, in pro- 
duction and distribution costs is too great. 
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BROWN CRACKER & CANDY CO. 


603 Munger 


7-8222 








INDUSTRIAL DALLAS 


Regional markets are no longer willing to ab- 
sorb these costs in higher prices. They have 
found that they can make the goods they need, 
give employment to more of their own 
workers and effect substantial reductions in 
consumer prices. 

The Southwest is the logical Dallas market 
because it is more economically, more com- 
pletely and more quickly served from Dallas 
than any other point of manufacture. 

In its bid for industries Dallas makes no 
use of artificial inducements, such as tax ex- 


Saltine Soda Cracker, 
Candy and Bakery 
Products 


oe =e 
ae ose a 





Two Miles West Grand Prairie 


emptions, free sites, bonuses or stock subscrip- 
tions. States and communities resorting to 
such offers are by their acts admitting that 
they do not possess favorable conditions for 
industry. Dallas bases its case on funda- 
mentals—a large and growing market imme- 
diately at hand, plus favorable conditions for 
low-cost production and distribution. Indus- 
tries that influenced by subsidies of one kind 
or another, forgetting fundamentals, are not 
likely to succeed. Dallas wants no failures, 
has never found it necessary to “buy” an 
industry to which it offered real opportunities. 


Manufacturers of Truck 
and Bus Bodies, Standard 
of the Southwest 


_ AMERICAN BODY & EQUIPMENT CO. | 


SETI UR EIT wg cee GE 85 TT AY Ce =. 


2-6500 








Waxed Paper, Fold- 
ing Paper Boxes, 
Setup Paper 

Baxes 








Atlas KEYSTONE 
. other 
metal goods. Corru- 

gated Tanks... 
Dr. Pepper Coolers 


Culvert .. 








POLLOCK PAPER & BOX CO 


2236 S. Lamar 4-4161 

















ATLAS METAL WORKS 


P. O. Box 5208 


2-5354 




















- 2. 





GAYLORD CONTAINER CORPORATION 


Succeeding Texas Corrugated Box Co., Inc. 


Factory St. 5-4105 





Corrugated and Solid 
Fibre Boxes 








Custom Built 
Inlaid Linoleum 


Floors . . . Made-to- 
Order Shades. 
Guaranteed ... Best 


Prices in Town 
E. D. Herold, Prop. 


DALLAS FLOOR SURFACING CO. 


Phone 3-8829 








Pipe Coils .. Gear Cutting 
Steam Hammer 

Heavy Forging .. Electric 
and Acetylene Welding 


ROBINSON MACHINE AND FORGE WORKS 


2-4264 


1910 Magnolia St. 
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Dallas Museum of 
Natural History 
Cream, Shell and 

Gray Texas 
Limestone 
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TEXAS CUT STONE COMPANY 


5219Maple Avenue 


5-1773 
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Dallas' Adjusted 





Tax Rate Among 


Lowest in Big City Class 


F 41 larger cities in the United 
O States, only seven have lower ad- 
justed net tax rates than Dallas, according 
to the 1938 survey of the Detroit Bureau 
of Municipal Research, results of which 
were published in the December issue of 
the National Municipal Review. 

The Detroit Bureau gave Dallas an ad- 
justed net tax rate of $19.24 per $1,000 
on 100 per cent basis of assessment. The 
lowest adjusted tax rate of the 41 big 
cities was that of Birmingham, $12.60, 
and the highest was that of Jersey City, 
$47.54. 

Dallas’ adjusted net tax rate includes 
city, school, county and state taxes, the 
bases of assessment “weighted” to get the 
adjusted rate. The survey estimates the 
ratio of assessed to true value of property 
in Dallas to be 52 per cent. It shows that 
72 per cent of the levy in Dallas is borne 
by real estate, and 28 per cent by per- 
sonal property. 

The Detroit Bureau of Municipal Re- 
search report shows the following ad- 
justed net tax rates fo rthe 41 larger 
cities of 200,000 or more population: 

Adjusted Rate 


Per $1,000 
on 100% 


City Basis of Assessment 
* Birmingham $12.60 
Akron 14.24 
Columbus 14.40 
Washington 15.75 
Dayton 15.80 
Toledo 16.15 
Cincinnati 17.42 
*DALLAS 19.24 
San Francisco 19.36 
* Atlanta 21.35 
* Houston 21.90 
Cleveland 22.64 
St. Louis 23.55 
Philadelphia 23.63 
Providence 24.00 
Indianapolis 24.00 
Seattle 24.16 
Louisville 25.42 
Oakland 26.15 
Memphis 26.27 
*San Antonio 26.31 
Omaha 26.44 
New York 26.96 
*New Orleans 27 58 
Los Angeles 27.70 
Baltimore 27.90 
Kansas City, Mo. 29.14 
Pittsburgh 29.52 
Denver 30.80 
Portland, Ore. $1.35 
Buffalo 31537 
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Adjusted Rate 
Per $1,000 
on 100% 


Cit) Basis of Assessment 
Chicago 32.30 
Detroit 32:22 
Rochester 32.60 
Syracuse 33:31 
Milwaukee 34.75 

* Minneapolis 35.09 
*St. Paul 37.32 
Boston 41.30 
Newark 46.10 


47.54 


*Has homestead exemption. This varies from 
$1,000 to $4,000 in different cities. 


Jersey City 











Port Arthur Area Says 
Outlook Good 


Port Arthur, Texas.—Business indica- 
tions point to a prosperous 1939 for Port 
Arthur and southeast Texas, civic leaders 
say. 

During 1938 building permits of $1,- 
500,000 showed a 40 per cent gain over 
the year before, postal receipts of $159,- 
000 were up seven per cent, and bank 
debits climbed five million dollars to reach 
$118,000,000. 

A survey last year by the Bureau of 
Business Research, University of Texas, 
showed workers in this city receive the 
highest average weekly wage in Texas, 
$33.28. Most of the persons holding the 
19,598 social security number here work 


for nearby oil refineries. 





Westinghouse Leases Big Dallas 
Building for District Offices 


side of the building is set back to permit 


The Westinghouse Electric Supply 
Company has taken a long-term lease on 
the building at Camp and Griffin Streets 
as Texas headquarters for the firm, ac- 
cording to announcement by R. G. Berle, 
district manager. The four-story building 
is being virtually rebuilt to meet the spe- 


cific needs of the Westinghouse Co. 


Executive offices will be on the first 
floor, together with the city sales depart- 
ment. Other offices and the merchandise 
service department will be on the second 
floor. The remainder of the building will 
be devoted to warehouse facilities. Track- 
age facilities are available on the south 


side of the building. The Camp Street 
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parking and servicing of customers’ 
trucks. 

The John Hancock Life Insurance Co. 
is owner of the property, which will be 
ready for occupancy by Westinghouse 
about June 1. J. A. Pitzinger and Roy 
E. Lane are architects for the remodeling. 

Dallas is Texas district headquarters 
for Westinghouse, with branches in Fort 
Worth, Houston and San Antonio. Mac 
F. Sterrett is assistant district manager 
and E. S. Robinson is merchandise sales 
manager. More than 50 persons are em- 


ployed by the firm in Dallas. 
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WFAA Radiator Increases Station's 
Field of Reception 


By MARTIN CAMPBELL 
Manager, Station WFAA 


OKING its red-tipped tongue 653 
Pree: toward Texas skies, the new ver- 
tical radiator—as the “antennae” of Sta- 
tion WFAA is known technically 
greater voice to Dallas and to Texas by 
considerably increasing the receivable 





gives 


range of the radio service of The Dallas 
Morning News. 

It is interesting to those who like big 
things to know that the new tower tops 
by 98 feet the Washington Monument, 
and that is is 168 feet taller than any 
other man-made structure in the South- 
west. But to the business men—those in- 
terested in the progress of their city and 


it means more than a tall steel 





state 
tower. It means a wider range of influ- 
ence, a greater field of service, both 
within and without the state. 

Some 5,400 additional square miles of 
territory have been brought within the 
good service range of Station WFAA. 
More than 200,000 potential listeners, 
thousands of whom heretofore have not 
had consistent reception, day and night, 
from any station, now may become our 
close neighbors through the services of 
“Your Neighbor of the Air.” 

It means much to them to hear not 
only the great national programs but, 
more important, the programs created and 
produced in the studios and which fea- 





WFAA’s 653-foot tower 
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ture our own Southwestern artists. It 
means greater responsibility for us—the 
necessity of seeking out and developing 
new artists, of bringing to the listeners 
of the Southwest the messages of the lead- 
ers in business and civic affairs, of telling 
people in the far-flung reaches of the 
United States something about Dallas. 
The ten-gallon hat is typical of Texas, 
but the hat doesn’t typify Texas. So, the 
job of the new tower is to project the 
radio waves to the state and the nation, 
carrying the true message of progress 
broadcast throughout the land. Just as the 
1,000-watt red light atop signals to avia- 
tors the presence of the tower, likewise 





the tower is a signal of progress in the 
radio art. It is the final link in the chain 
of technical equipment which begins with 
the microphones in the studios. The con- 
struction of this vertical radiator brings 
WFAA to the forefront in technical per- 
fection of broadcasting facilities. 





New Car Sales in Texas Show 
Gain Over 1937 


More Texans are riding in new automo- 
biles than at this time last year, it is ap- 
parent from compilations of the Bureau 
of Business Research at The University 
of Texas. 

Sales of new passenger cars during De- 
cember were virtually the same as during 
the preceding month but 9.1 per cent 
greater than during December, 1937, the 
Bureau announced. 








Decalcomania ‘Fitm Builds Plant 


Increased business in Dallas and the 
Southwest during the past year has led 
to the establishment and expansion of 
many new manufacturing plants in this 
area. Keeping pace with this development, 
the Superior Decalcomania Company has 
recently moved from its old location into 
its new, modern plant at 2803 Fort Worth 
Avenue, Dallas. Backed by Dallas capital 
and initiative, this concern is said to be 
the only one in the Southwest organized 
solely for the production of decalcoma- 
nias and labels. 

Because of the technical processes of 
the manufacture of decals (the process 
for transferring prints, lettering or de- 
signs from specially prepared paper to 
metal, glass, or other surfaces, and used 
for window signs, trademarking, lettering 
and decorative designs) require absolute 
control over temperature and humidity 
at all times, the new plant is completely 
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air conditioned. The unit provides for 
control of over twice the floor space of 
the present plant when future expan- 
sion is needed. 

The added facilities of the new plant 
include the latest Miehle press equipment, 
die-cutting machinery for cutting intri- 
cate shapes; photographic, plate-making, 
and spray equipment; and the only ma- 
chine in Texas for coting papers with var- 
nish, lacquers, and other coating agents. 

The plant is supervised by skilled tech- 
nicians, with up to fourteen years experi- 
ence in the production of decals and la- 
bels, and is now operating two shifts daily 
employing more than twenty Dallas 
residents. 

The company has representatives in the 
surrounding states, and plans are now 
being drawn for further expansion of the 
plant’s facilities. 
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KEEPING 


AMERICAN BEAUTY 
Catalogue Covers—Wire-O Binding 


Ask us or your printer to assist you in 
making your sales literature more effective. 


American Beauty Cover Co. 
2000-8 Orange St. 7-5179 Dallas 











: WE SERVE 
MILLIONS! 
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Metropolitan : 


BUSINESS COLLEGE 
Telephone 7-1126 FOREMOST IN DALLAS FOR 50 YEARS 

Vic Frankfurt J. E. Earnest John Nance f ¢ : An established, reliable school. Experienced 
President Vice-President Treasurer teachers, thorough training, successful gradu- | 
ates, Write, call or phone 7-8514 for informa- 


Texarkana to Get $450,000 tton. i 
Courthouse pant 


orgs In & Outdoor Sales 
‘ e Bulletin Rental 
ae , Window Service 


Neon Tuse Lite Sicn Co. 
H. H. Ray 4-4700 Willie Flashour 














Automobile Banking Since 1911 


Frankfurt Finance Corp. 
710 North Pearl 
































| Southwestern Blue Print Co. 





| 405 S. Akard St. PHONE 2-8084 Construction Bldg. 

















GILL & BENNETT 
Architects and Engineers 


Grayson Git, M. Am. Soc. C. E. 
Murrett BENNETT 


Great National Life Building, Dallas I 





Oldham & anion Lesbian: orally 





Quality Materials | 
| Loans Arranged | 
| 
| 


| 927 South Haskell Phone 8-5195 
















































Typewriter: i - 
Adding Machines This is the architect’s drawing of the | COZZENS - ROBERTSON | 
er ont and $450,000 Miller County (Arkansas) SECRETARIAL SCHOOL 
upplies 


A select, small school, with the finest equip- 
ment, devoted to training high-grade secre- 
taries in small, semi-private classes. f 


courthouse and jail being constructed in 


3 L. EWING CO. Texarkana, Ark. The building is being 

































































1606 Commerce Street Dallas, Texas constructed with a PWA grant-in-aid of |} 419-22 Wilson Building Phone 7-9959 
a $199,760 and a Miller County bond issue —_——_ DALLAS, TEXAS 
of $250,000. The Texarkana Arkansas- a 
F “em - Texas Chamber of Commerce was instru- re . 
eg Pa Wax Ruled Plates mental in securing the project. | CALL US TODAY : 
For Custom Built... d 
——————— ——— —— Show Cases Drug Fixtures n 
Office Fixtures School Fixtures 
Reports to the Bureau of Business Re- ey Fae Se, Ne 
search at The University of Texas from MARTEN MAE ACTURING CO. : C 
$ R Dallas : ae 4 : ONE 4-0244 ‘ 
amRossMcElreath Ft. Worth all railroad shipping stations in the State 2200 Browder St. Dallas , 
indicate that interstate shipments of nie : 
chickens and turkeys during December, { “ 









































1938, totaled only 413 cars, a decline of sramepivagheusted sed ; " 
The Hardware Exchange | 30 per cent from December last year ia 4 N 
We Buy... Sell... Trade when 588 cars were forwarded. : : 
Ray Slater, Manager . Turkey ie Prem alone totaled 386 ieee a aaa wanes ‘ : 
2646 Elm Street 2-1021 cars, against 543 cars during December _ DISPENSING OPTICIANS , 
a year ago, a decrease of 29 per cent, while | 825-26 Wilson Building ene Sees i 
shipments of chickens fell 40 per cent to # - 
only 27 cars. Eas ; 
a ox sak : NEW ARRIVALS 4 w 

BLUE PRINTS PHOTOCOPIES Shipments of eggs to out-of-State MOVE L S q 
meiaaieaass™ sl SUPERSTATS points total 29 cars, against 18 cars dur- M b LIST : i, 
BLUE PRINT PAPER. Md CLOTH ing December, 1937, an increase of 61 per LOCATING bh 
cent; while receipts of eggs from other i | 
JNO. J. JOHNSON “ states totaled 24 cars, against 97 cars a Dallas Business Reporter “ 
A edicinerednsi once year earlier, a decline of 58 per cent. P.O. Box 5151 Phone 2-4586 7 
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Jack White Takes Over Operation 
of Big Dallas Hotel 


HE WHITE-PLAZA in Dallas be- 
co a part of Jack White’s opera- 
tions on January 1. Mr. White is operator 
of the Plaza Hotels of San Antonio and 
Corpus Christi. 

The White-Plaza, formerly the Hilton, 
will be modernized and air conditioned. 
More than $150,000 will be spent on the 
350-room hotel. Work was started im- 
mediately on a comprehensive program to 
convert the building into a small metro- 
politan hotel. 

The renovation program included the 
building of twenty-one suites, five of 
which will be of the deluxe type. 

A break-down on the sum to be spent 
includes: 

$60,000 for air conditioning all public 
spaces and 150 guest rooms. 

$15,000 for complete new kitchen and 
coffee shop. 

$5,000 for china, glassware, silverware, 
ete, 

$10,000 for drug store, featuring a 
complete food service. 

$5,000 for new barber shop. 

$12,500 for carpets for half the guest 
rooms, halls and lobby. 

$5,000 for adding showers over all tub 
baths. 

$15,000 for new bath rooms and 
plumbing. 

$15,000 for new mattresses, springs and 
beds. 

$5,000 for new drapes. 

$1,000 for new uniforms for all uni- 
formed employees. 

$3,000 for signs, new marquis, etc. 

Following Mr. White’s policy of oper- 
ating all concessions within the hotel, 
the drug store and barber shop will be un- 
der hotel management. Jack Chaney, is 
manager of the White-Plaza. 

“We feel forunate in having Jack 
Chaney as manager of the White-Plaza,” 
Mr. White said. “He has been active in 
the hotel field since 1920. With the ex- 
ception of a year in California when he 
was affliated with the Allied Properties, 
Mr. Chaney’s work has been in Texas, and 
is a result, he is well acquainted with the 
traveling public. After beginning his ho- 
tel career in a minor capacity with a Dal- 
las hotel, he became assistant manager 
ind then manager of the Dallas Athletic 
Club, an organization of 2,500 members 
with a value of $3,000,000.” 

Mr. Chaney managed the Dallas Ath- 
letic Club from 1925 until 1932, when 
he resigned to accept the management 
of the Paso del Norte, a 300-room hotel 
in El Paso. His experience there included 
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the conversion of a losing operation into 
a lucrative one and embraced an expendi- 
ture of $150,000 on the modernization 
of that property. This resulted, upon com- 
pletion at the end of 1936, in a practi- 
cally capacity operation until the spring 
of 1937 when the property was leased to 
the Hilton Hotels. After one year of af- 
filiation in California with the Allied 
Properties, Mr. Chaney returned to Texas 
to accept the management of the Plaza 
Hotel in Corpus Christi. He is past presi- 
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The White-Plaza Hotel 


dent of the Texas Hotel Association and 
a past president of the Chamber of Com- 
merce in El Paso, where he was active in 
civic work. 

To operate the catering facilities of the 
White-Plaza, J. J. Ingels, whose experi- 
ence dates back to continental training 
in France, has been engaged. The White- 
Plaza will specialize in serving the finest 
cuisine at popular prices. Mr. Ingels is one 
of the most able chefs in the nation. His 
experience includes chef’s positions at the 
Edgewater Beach in Chicago, the Dallas 
Athletic Club, the Pan American Exposi- 
tion and other important posts. Mr. In- 
gels is known as a versatile chef due to 
his knowledge of all departments of ca- 
tering, for which he received his foun- 
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dation training in the continental school 
of Europe. 

Stella Code, the housekeeper, has had 
wide experience, particularly in the han- 
dling of this important post while a house 
was undergoing a modernization program. 
Her experience in handling such programs 
successfully is attested to by many leading 
hotel men of the country. 

As auditor, a promotion was in line for 
Gabriel French, who served ten years in 
the auditing department of the San An- 
tonio Plaza. He began his hotel experience 
as a page boy at thirteen years, became 
night auditor at sixteen and general cash- 
ier of a 550-room hotel at seventeen, 
when most boys of his age had no weight- 
ier problems on their minds than football 
and school work. He has been active in 
Greeter work, serving as president of 
Charter No. 27, and has attended several 
national conventions. 





December Sales 


(Continued from Page 17) 

lumber and building material dealers, 
hardware, and florists. The largest gain 
was made by the lumber and building 
material dealers group, a gain of 31.7 per 
cent over the vrevious December. The 
largest loss for December compared with 
the previous December was 11.5 per cent, 
and this was for the hardware and farm 
implement dealers. Department stores 
showed a loss for this period of only 1.3 
per cent. The decrease for dry goods and 
general merchandise stores was 4.5 per 
cent, and the total apparel group showed 
a decrease of 4.2 per cent. For all the 
retail lines covered in this report on ‘‘Re- 
tail Sales, Independent Stores — Texas,” 
December showed a gain of 34.8 per cent 
over the previous month, November. De- 
cember gained over November in all of 
the kinds of business covered with the ex- 
ception of filling stations and lumber and 
building material dealers. 


Wholesale and Retail Outlook 
for Spring Is Good 


The Bureau of Foreign and Domestic 
Commerce, U. S. Department of Com- 
merce, reports that in November, whole- 
salers’ sales in the Southwest dropped only 
1.5 per cent below the total for Novem- 
ber, 1937. Other regions of the country 
showed these comparisons with Novem- 
ber, 1937: New England, a decrease of 
0.5 per cent; Middle Atlantic, a decrease 
of 5.5 percent; South Atlantic, a decrease 
of 2.9 per cent; East-South-Central, a 
gain of 5.7 per cent; West-North-Cen- 
tral, a gain of 5.1 per cent; Mountain, a 
decrease of 1.9 per cent; and Pacific, a 
decrease of 1.7 per cent. 

Inventories in the Southwest were down 
10.5 per cent, compared with November, 
1937, and accounts receivable showed a 
decrease of 9 per cent. 
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STATEMENT OF THE CONDITION OF 


OAK CLIFF BANK & TRUST COMPANY 
DALLAS, TEXAS 
At the close of business December 31, 1938 


LIABILITIES 
$ 100,000.00 


RESOURCES 


Loans and Discounts $1,302,780.09 Capital Stock 


Capital Debentures 53,600.00 $ 153,600.00 
Overdvutts : 2,197.17 Surpins 75,000.00 
Furniture and Fixtures 13,393.59 Undivided Profits 8,078.93 


Real Estate 37,187.99 Reserve for Contin- 


20,828.47 gencies, Taxes, etc. 24,332.01 
Other Assets = cnaakae DEPOSITS: 
U. S. Government Securities 334, Individual 2,220,179.77 
Other Bonds and Securities 26,594.52 State Funds 137,025.00 
CASH—In Vault and with Banks 624,286.23 U. S. Government 71,386.54  2,428,591.31 


53,043.00 Customers’ Securities 


Customers’ Securities Deposited 


53,043.00 


$2,742,645.25 $2,742,645.25 














REPUBLIC INSURANCE COMPANY | 


DALLAS, TEXAS 





Is Over 35 Years Old and Goes into the New Year Larger and 
Stronger Than Ever Before 


Our agents in every town are qualified to render insurance service 
to the Business Interests of the great Southwest 
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Diagnosing ness of this examination and what 
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TRUCK TANKS — made to your order and godin 


special needs 
Built to 


A.S.M.E. Code 





ALL TYPES OF WELDED TANKS 
GASOLINE TRUCK TANKS 


DALLAS TANK & WELDING COMPANY 


203 West Commerce Street W. W. BANKS, President Dallas—Phone 2-5513 
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FIXTURE MANUFACTURING CO. 


1907 CEDAR SPRINGS e DALLAS, TEXAS 








Store Interiors and 
Fixtures, Designed by 


Sales Engineers. At YOUR 
SERVICE. NO OBLIGATION 
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Dallas Business 
(Continued from Page 22) 
Southwestern sales and distributing branch 
for Warren-Teed Products Company, 

Columbus, Ohio. 

P. B. Wilkes, 308 North Texas Build- 
ing. Automobile equipment. 

Wilson Brothers, 1645 Pacific Avenue. 
Antiques. Home office, London, England. 


Petroleum: 


Alder Oil Company, Wilmington, Del. 
Authorized capital stock, $1,500,000. 
Granted Texas permit, with Dallas as 
headquarters. Location of office not yet 
announced. 

Stabiloil Company, Magnolia Building. 
New company organized by J. W. Jassell, 
Jr., Prentice Wilson, and associates. 


Miscellaneous: 


Air Conditioning Training Corporation, 
1516 Allen Building. School. 

Automobile Commercial Corporation, 
1928 Bryan Street. Automobile loans. 
Home office, Baltimore, Md. 

Bostic & Bostic, 202 Couch Building, 
3402 McFarlin Boulevard. Real estate. 

Connecticut General Life Insurance 
Company, A. C. Prendergast & Company, 
Republic Bank Building, named general 
agents for Texas. Home office, Hartford, 
Conn. 

W. H. Cox & Company, 827 Wilson 
Building. Accountants. 

Dallas Linen Service Company, 2804 
Live Oak Street. Linen service. Parent 
company, L. B. Jackson & Company, 
Asheville, N. C. Building under construc- 
tion. 

Fishburn Finance Company, 721 Re- 
public Bank Building. Loans. 

Sven Johnson & Company, 1510 Dallas 
National Bank Building. Sven Johnson 
and Clarence J. Hughes. Hotel and res- 
taurant accountants and consultants. 

Owen Jones, 510 North Texas Build- 
ing. Real estate. 

National Railroad Retirement Board, 
Federal Building. Regional office. 

Charles Nelson, 511 Linz Building. 
Real estate. 

Office Machines Exchange, 1911! Pa- 
cific Avenue. Office equipment. 

Redus Typewriter Service, 227 Slaugh- 
ter Building. 

George R. Shoop, 820 Fidelity Building. 


Accountant. 


New Charters: 


Bowman Corporation, granted Texas 
charter January 11; purpose, manufac- 
(Continued on Page 35) 
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Lig Wholesale Fizm Becomes 
Important Manufacturer 


Reprint Through Courtesy “THe Texas WEEKLY” 


HE history and growth of the Hig- 

ginbotham - Bailey -Logan Company 
of Dallas is typical of the Dallas market, 
and similar progress can be recounted by 
a number of other houses in the market. 

The following story, written by C. M. 
Hammond and published in The Texas 
Weekly several years ago, is of special in- 
terest because it points to the growth of 
the entire Dallas market, now holding its 
spring buying season, January 23-Febru- 
ary 11. The Hammond story follows: 

The Higginbotham - Bailey - Logan 
Company of Dallas is another example of 
the evolution of a Texas wholesaler into a 
manufacturer. And the great influence 
this company has had on the rise and 
growth of the men’s and women’s ap- 
parel manufacturing industry in the state 
clearly illustrates the part which the 
Texas wholesaler has played, and is play- 
ing, in our industrialization. The manu- 
facturing of line after line has been pio- 
neered by this company, and all over 
Texas today, thousands of busy machines 
ire operating thereby giving employment 
to thousands of Texas workers, because 
the Higginbotham - Bailey - Logan Com- 
pany has first demonstrated that the gar- 
ment those machines are making can be 
successfully manufactured and sold in 
Texas. 

“The company was organized in 1914, 
by the late R. W. Higginbotham, A. H. 
Bailey, W. L. Logan and others to en- 
gage in the business of wholesaling a gen- 
eral line of dry goods, notions, ladies’ 
ready-to-wear, and men’s wear. The first 
move of the new company was the pur- 
chase of the business of the firm of the 
Harris Lipsitz Company. Business was 
conducted in the Harris Lipsitz building 
until October, 1914, when the company 
moved into its own building, then just 
completed at the corner of Jackson and 
Lamar streets. The original building was 
75 by 200 feet with seven stories and 
basement. Increase of business made the 
iddition of a seven-story and basement 
nnex, 50 by 200 feet, necessary by 1918, 
ind in 1922 the building was enlarged to 
ts present size of 200 by 200 feet with 
seven stories and basement throughout. 

“The first manufacturing venture came 
in 1919 with the opening of the ‘Pay- 
master’ work clothing factory, occupying 
one entire floor of the new annex, 50 by 
200 feet. This factory began, in that year, 
the production of men’s overalls, work 
pants, and one-piece work suits, with 
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about 150 machines operating. In order 
to supply the increasing demand for these 

















A, H. BAILEY 


Texas-made work garments, continual ex- 
pansion of the ‘Paymaster’ factory has 
followed. It now occupies a space of 75 
by 200 feet and contains 240 machines. 
Normal production is now 1,400 dozen 
garments per week and this factory gives 
employment to about 270 workers. 

“All of the materials used in this fac- 
tory, with the exception of a few num- 
bers of fancy pant materials, are woven 
in Texas from Texas cotton. It is inter- 
esting to note in this connection that, 
whereas only a few years ago we depend- 
ed almost entirely on outside states to 
furnish us with our work clothing, at 
least 90 per cent of the work garments 
sold in the state today are made here— 
every operation from the planting of the 
cotton to the making of the finished gar- 
ment being performed in the state. 

“Along about 1922, using a few ma- 
chines in the ‘Paymaster’ factory, the 
making of men’s work shirts was begun 
as a sort of experiment. Within a year’s 
time, more machines were needed to sup- 
ply the demand and a new factory was 
equipped to run exclusively on work 
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Chairs for Rent 


FOLDING CHAIRS 


Also Tables With Detachable 
Legs for Conferences and 
Public Meetings 


Cannon Ball Towel 
Supply Company 


Phone 2-9083 
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PHONE 7-8585 


STEWART 
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pruce Up ror sprine... 


Right now bathing beauties 





are looking at our "Birdie" 
and we're having fun looking 
at the bathing beauties. But 
we'd rather look at YOU 
though—particularly if you're 
a cash customer. So get 


ready for Spring. Come on 





in and have your face lifted 


the easy, painless, photo- 
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shirts. This factory has continued to grow 
and now contains 100 machines which 
normally produce 600 dozen ‘Paymaster’ 
work shirts, weekly. This production re- 
quires about 115 workers. 

“Due to the succes sof the work shirt 
line, the manufacturing of men’s dress 
shirts was started in 1924 in a small fac- 
tory with 18 machines. The growth of 
this factory has been phenomenal, and its 
115 machines and 130 workers now pro- 
duce normally 700 dozen ‘Warwick’ and 
‘Diplomat’ men’s shirts, and ‘Jimmie 
Dugan’ boys’ shirts weekly. In addition to 
shirts, this factory also makes a varied 
line of men’s pajamas and night shirts. 

“In 1921 the ‘Texland’ underwear fac- 
tory was opened to make men’s and boys’ 
athletic nainsook underwear. This factory, 
with 20 machines, employs 28 workers 
who produce about 600 dozen garments 
weekly. Besides union suits, men’s and 
boys’ trunks are also made there. 

“The ‘Cunard’ necktie factory was 
opened in 1928 and now produces about 
200 dozen men’s ties a week. This fac- 
tory also makes about 300 dozen women’s 
rayon underwear a week, and 46 workers 
are employed in making the neckties and 
underwear. 

“The year 1921 may be said to have 
marked the birth of the women’s wash 
dress industry in Texas, for it was in this 
year that the Higginbotham-Bailey-Logan 
Company opened its ‘Virginia Hart’ dress 
factory. There had been a few sporadic 
attempts to make women’s wash dresses 
in Texas before that year, but the rise of 
the industry here really started with the 
great success of this company in the 
manufacturing of them, for the ‘Virginia 
Hart’ was the first wash dress line to be 
produced and sold in volume in the state. 
The enthusiastic reception of this Texas- 
made dress by the trade was the influenc- 
ing factor in the establishment of many 
other dress factories over the state, and 
thus has been the inspiration behind the 
building of a large new Texas industry. 

“The original ‘Virginia Hart’ factory 
was a comparatively small affair with 24 
machines and a weekly production of 
about 120 dozen dresses. Expansion was 
necessary every year so that the original 
24 machines had been increased to 72 by 
1925, but still orders were running ahead 
of production. Accordingly, in 1926 the 
factory was moved to the third unit of 
the company’s building, where it now oc- 
cupies an entire floor 75 by 200 feet, and 
250 machines were installed. The normal 
production of this factory is now 1,500 
dozen dresses a week, which production 
requires 275 workers. ‘Virginia Hart’ 
dresses are sold not only in Texas, but in 
20 other states as well and a New York 
sales office is necessary to handle the East- 


ern business. 
(Continued on Page 36) 
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J. P. TRAVIS 


OR many years the Southwest, like 
Fa poor Indian, sold its natural re- 
ources and its birthright for what 
imounted to little more than the prover- 
ial “mess of pottage”. 

This thought comes to mind in connec- 
yn with “What Should be Done and 
flow Best to Do It, Building and Retain- 

Business in and For Dallas and the 

thwest”—a subject on which volumes 

1 be written. Most interesting and en- 
htening facts come to light when we 
lve into a historical study of the indus- 
il growth of the nation... the reasons 

the lop-sided development that is a 
id-over from former days — industrial 

ngestion in the East and North, starva- 

m scarcity of manufacturing in the 
uthwest. 


Transition Period 

Today the Southwest has become one 
the greatest regional markets in Amer- 
1. With a population of some 14,000,- 
0, with a high ratio of buying power, 
th almost unlimited capacity for pro- 
ction of the commodities and natural 
yurces required by industry, the South- 
st is the logical magnet for new indus- 
il enterprise and for the expansion of 
sting industries. 
Ybservance of trends makes it obvious 

we are going through a period of 
nsition, the inevitable industrial and 
nomic readjustment which is needed 
v to correct a condition of industrial 
ngestion with little elasticity in one sec- 
n, with lack of industrial ballast for 
n economic keel in another section. 
(Industrial over-development in one area 
vays is predicated on the entire nation’s 
ak volume. Then during periods of 
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normalcy, or depression, destructive com- 
petition quickly ensues, starting vicious 
circles that throw the entire nation into 
distress. 

If an unnatural growth appeared on a 
human body, it would be called a d:sease, 
and the science of surgery would be called 
upon. Unnatural industrial growths, too, 
are removed, but not without struggle 
and economic disturbances during the 
transitory, convalescing period. 

Industry is more efficient, better off, 
and the nation is improved with decen- 
tralization, if industry is so congested 
that it must be tyrannical to prosper. 

As decentralization proceeds, the South- 
west should receive its full share of new 
population and new payrolls. It has a 
great consumer market; it has the raw 
materials; it has a preferred labor supply; 
it has room for growth. An industry 
which comes to the Southwest can be as- 
sured that it is moving into a region with 
a future, a region which will continue to 
develop rather than remain static or per- 
haps slip back from its present popula- 
tion and buying power. Industrial ghost 
cities of other regions point the moral for 
development in the Southwest: this region 
can profit by the mistakes of the past and 
attain industrialization without conges- 
tion. 

Many Advantages 

We in the Southwest are primarily in- 
terested in the development and well be- 
ing of the Southwest. Our resources are 
manifold; our climate is ideal; our poten- 
tial advantages are many. Yet industriali- 
zation, while gradually gaining momen- 
tum, is proceeding at a relatively slow 
pace. What we all want to know is: ‘““How 
can we accelerate the building of South- 
western industries?” 

Many panaceas have been offered, but 
until there is a decided change in the at- 
titude of many men in high places (men 
whose influence is far flung), toward 
Southwestern industry, when we invite 
industry to come into this section we can 
not make our invitation as effective as it 
could be. 

To me, the answer seems rather obvious, 
just common “horse sense’. Not loans, 
tax exemption, outside advertising, char- 
ity nor unfair discrimination for South- 
west industries—certainly not discrimina- 
tion against outside competition. ... The 
answer, as I see it, is in educating the 









Ruilding the Southwest 


Southwest to appreciate and encourage 
its industries. 

This campaign should go to men in 
high places. It should tell our public off- 
cials that they have the opportunity to 
serve the State of Texas and the South- 
west in a high capacity, a capacity prob- 
ably equal to that which confronted the 
early pioneers. Travis, Crockett, Bowie 
and the other pioneers, when confronted 
with the problem of political freedom, 
met the cnallenge by not only offering to 
lay down their lives. They did so that this 
great Southwestern empire might know 
the political freedom we enjoy today. Our 
statesmen today are faced with an anala- 
gous condition—industrial, not political 
—and some are not meeting the challange. 

It must be brought to the attention of 
our men in high places that when they 
stand by and permit millions of dollars 
of Texas and Southwest tax money to 
flow outside of our corporate tax boun- 
daries in purchases that it is actually rob- 
bery, if those purchases could have been 
made on an equal basis from Southwestern 
industry. 

In Texas alone, for example, millions 
of dollars of public funds are appropriated 
in the construction field, and hundreds of 
thousands of dollars go to the East and 
North, which is all right were it not for 
the fact that in many instances South- 
western industry could furnish the ma- 
terials on an equal basis. Particularly, on 
public funds our legislature and our 
Chambers of Commerce, and our citizens 
should be ever alert to keep our dollars 
roosting at home as much as possible. 


Payrolls Sent Away 
When $30,000 in tax funds goes out- 
side of our tax boundary for payrolls on 
a single order, when it could have been 
kept at home (and this actually happened 
recently), workmen and industries in 
outside sections that did not contribute 
one penny to this tax money get the bene- 
fit of this expenditure. When $30,000 in 
payrolls is kept within our tax boundary, 
this money comes home to roost many 
times in a short period. It revolves and 
it helps industry and labor. When the 
Southwest has vast armies of overalled 
men with full lunch boxes, taking home 
weekly pay checks to pay for merchan- 
dise for families, this money going to 
merchants, comprising an enormous fund 

(Continued on Page 33) 
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TIRE COST CUT IN HALF 


Save your tires by letting us apply a new Haw- 
kinson Tread, and obtain new tire mileage 
over again 


Telephone 7-2614 
MESSMORE & MARTIN, INC. 


2421 Main Street Dallas, Texas 


TWENTY-FOUR HOUR SERVICE 
BEFORE We Call for and Deliver 














"HEAD THE PEP SQUAD" 
ENERGY is when Health Registers 


 odhinal Health 


MEANS... 


Mental Happiness. Let us help you restore and preserve your 
health by our modern methods. 


For Appointment, Call 2-5703 


MRS. CLETA JONES 
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Chiropractor 312 ANDREWS BLDG. Colon Therapy 
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The 
AMBASSADOR 
HOTEL 


Walking distance to business center 
, 4nd theatrical district and yet far 
enough away for quiet comfort. 


ROOMS OR APARTMENT SUITES 


New and Modern 


Air Conditioned Grill . .. Excellent Food . . . Garage . . . Beauty 

Shop ... Valet .. . Full Hotel Service . . . Rooms Have Ceiling 

Fans . . . All Outside Exposure . . . The Ambasador Adjoins 
Beautiful Sullivan Park. 


WEEKLY OR MONTHLY RATES 
TELEPHONE 2-9003 H. B. DUNN. Manager 
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Manufacturer 
(Continued from Page 30) 

“In 1923 a new factory was opened to 
manufacture a line of women’s silk, wool- 
en, and better linen dresses. Fifty ma- 
chines are now operating in this factory 
and 65 workers are normally employed in 
producing about 1,100 garments a week. 

“In the space originally occupied by the 
‘Virginia Hart’ factory, the manufactur- 
ing of children’s wash dresses was started 
in 1930, with 20 machines. This factory 
has now grown to 72 machines, and its 
85 employees produce 500 dozen chil- 
dren’s dresses weekly. 

“Branching out along an entirely new 
line, a modern curtain factory was opened 
by the company in 1929 to produce the 
large quantity of ruffled-curtains and 
panels which it had been buying in the 
East and wholesaling. This factory, like 
all the preceding ones, was a success from 
the start, and its output has been tripled 
since its opening. Fifteen girls are now 
employed in turning out 800 dozen pairs 
of criss-cross ruffled curtains and panels 
a week. These are put up and sold under 
the company’s own ‘Plymouth’ label. 
Since the success of this factory, four 
other curtain factories have been opened 
in the state, and the making of curtains 
bids fair to develop into another large in- 
dustry in Texas. 

“Perhaps the most revolutionary step, 
and one that promises the establishing of 
a very valuable industry in Texas, was 
taken by the Higginbotham-Bailey-Logan 
Company in 1928 with the opening of its 
modern new ‘Dartmouth’ men’s and boys’ 
clothing factory. The making of men’s 
and boys’ woolen pants had been started 
in a small way during the previous year 
with a weekly production of about 300 
pairs. The excellence of the products of 
this small factory convinced the company 
that it could manufacture the full suit 
and top coat as well as pants, and accord- 
ingly an experienced clothing manufac- 
turer was brought down from New York 
to install and take charge of a factory 
for that purpose. Production of woolen 
suits and top coats was begun in the lat- 
ter part of 1928 and has steadily grown 
since then. The factory has operated at 
full capacity continuously and now, with 
60 workers, turns out about 600 gar- 
ments weekly. The original pants factory 
now employs 40 workers and produce: 
1,000 pairs weekly, while the new pant: 
factory, opened to make suit pants only 
employs 18 workers who turn out about 
500 pairs a week. 

“The making of men’s and boys’ wool 
en suits and coats is an entirely new un- 
dertaking in Texas, and it is to be hopec 
that the company’s success in this fielc 
will lead to the expansion of the industry} 
in the state, as was the case with th« 
(Continued on Page 36) 
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SOUTHWEST BUSINESS « 


Charles L. Dexter and Co., insurance 
zency founded in 1876, moved February 
from the First National Bank Building 
) the second floor of the building at 1301 
{ain Street at the corner of Field Street. 
1 making the move, the company in- 
eased the size of its offices from the 


Dexter & Co. Moves to New Offices 


area of the village was confined to the 
district between Houston and Sycamore 
Streets (Sycamore is now Akard Street), 
and Commerce and Elm Streets. 

In the beginning, the office force con- 
sisted of one man. In the beginning Dex- 
ter and Co. represented only one insur- 








210 square feet it has occupied since 
126 to 4,500 square feet of floor space. 
George J. Dexter opened the insurance 
ency in the village of Dallas in 1876. A 
ir later he was joined in the firm by his 
rother, Charles L. Dexter, Sr., father of 
e present owners of the business. At the 
ne the agency was founded Dallas barely 
d 4,000 population, and the business 


Building the Southwest 
(Continued from Page 31) 
it is kept in rapid circulation, then 
ommunities grow, and there is sound 


conomic balance. 


Architects who draw plans and specifi- 
itions for buildings should be conscious 
f their golden opportunity to give South- 
estern industries a square deal. This is 
portant with such large sums being 
propriated for public buildings. 

Industry in Texas and the Southwest 


loes not ask for charity, nor for subsidies 


“free” loans—industry only asks for 
e application of common “horse sense”. 
Admitting the fallacy of any attempt 
regional self-sufficiency, I do want to 
ive home the economic necessity for 
e Southwest to have a practical knowl- 
ge of its industrial possibilities, and to 
courage realization of those possibilities 
giving its business to the industries in 
¢ Southwest when all considerations are 
ial. Our region can realize its poten- 
lities by making the Southwest con- 
imer market, with its great buying 
wer, count for the utmost in develop- 
ent of Southwestern industries. That 
n be done without severing our eco- 
mic relations with other regions, and if 
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ance company, writing only fire and tor- 
nado insurance. It has continuously and 
uninterruptedly represented this firm. To- 
day, Charles L. Dexter and Co. represents 
ten of the world’s largest insurance com- 
panies. The removal of offices to the Main 
and Field Streets building was made nec- 
essary by the continued growth of busi- 
ness. 


it is done in the right manner it will not 
only build the industries already here but 
encourage others to come here. 

The Southwest, possessing almost inex- 
haustible supplies of natural resources is 
today a most fertile field for pioneering 
for any 500 industries that exist anywhere 
in the world. 

It must be kept in mind that one of 
the most effective ways to attract indus- 
try to the Southwest is to do everything 
possible to make the industries already 
established here prosperous. Fishermen go 
where the fish are plentiful, hunters travel 
to areas where game abounds—industry 
always wears a path to sections where 
established industry is humming. 

One of the basic reasons why industrial 
development in the Southwest is slow, is 
that there is too much dependence on 
outside capital. Fully 90 per cent of the 
industries in the Southwest are financed 
by capital from without rather than being 
supported by capital within the South- 
west. 

This evil of which I speak can best be 
pictured by what happens with our sav- 
ings and investments. For example, John 
Doe has $100,000 to invest. He goes to 

(Continued on Page 35) 
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H. R. PETERS 


President 


NO MATTER 


“What your ENGRAVING 
problems may be—my exten- 
sive experience as a practical 
Photo- Engraver is at your 
service. 


IT PAYS YOU 
CALL ME— 2-2374 








FINE LUMBER ® 


FOR A GOOD BUILDING 


PRE-SHRUNK—K. D. (KILN DRIED) 
DENSE TEXTURE 












Compare Our Quality Lumber 
No Home Is Stronger Than Its Frame 


BREWINGTON 
LUMBER COMPANY 








Your LIGHT 


Don’t risk the result- 
ing inefficiencies from 
eyestrain due to in- 
adequate illumina- 
tion in your office, 
store or factory. 

Phone 2-9321 and ask for Station 
329. Say you want a FREE “Sight 
Meter” test. It’s marvelously accurate! 


Says REDDY KILOWATT 


Your Electrical Servant 


DALLAS POWER & LIGHT CO. 
33 





















| Futty-Pam INVESTMENT 
| CERTIFICATES ISSUED 
$100 to $5,000 
Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 
CURRENT DIVIDENDS 4% 


| METROPOLITAN BUILDING 


& LOAN ASSOCIATION 
1400 MAIN STREET 








INSTITUTE OF 
EDUCATIONAL 
MUSIC 


Music for 


e 
Every Child 


Studios 
in Most Communities 
of the 
Southwest 


Southwestern Headquarters 


4625 Bryan 


DALLAS, TEXAS 
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WHICH IS EASIER? 
... To buy a year’s supply of food, 


rent and clothing, all at one time 
—OR—+to pay the bills monthly, 
just like you receive your money? 


So with Life Insurance. Inves- 


tigate our Salary Savings and 
Bank Collection plans for ac- 
celerated sales and better con- 


servation. 


H. O. HUTSON, Agency Vice-President 
O. R. McATEE, Director of Agencies 


“REPUBLIC NATIONAL 
“LIFE INSURANCE CO. 


"Registered Policy Protection” 


Home Office: DALLAS, TEXAS 
Theo.P. Beasley, President and Gen. Mer. 
Thomas M. Mott, Secretary and Actuary 











Metzger's Dairy Celebrates 50 
Years in Dallas 


LL the romance that has been Texas 
during the last 50 years has been 
paralleled by the growth of Metzger’s 
Dairy in Dallas, celebrating its golden 
anniversary in 1939. 

Founded in 1889, when Jacob Metzger 
rented a farm on land now bounded by 
North Carroll, Haskell and Ross Avenues, 
Metzger’s Dairy has grown beyond his 
fondest dreams. The dairy, in Dallas, now 
employs 245 persons; operates more than 
100 wagons, trucks and automobiles and 
serves more than 13,000 retail customers 
and over 1,000 
dealers. In deliver- 
ing Metzger’s milk 
nearly 1,500,000 
miles are traveled 
each year. 





Jacob Metzger 
spent two years in 
Canada after emi- 
grating from 
Switzerland in 
1873. Leaving 
Canada for New 
York, he spent 
two weeks in the 
metropolis. He 
heard stories of the opportunities in Texas 
and set out for the Lone Star state. 

The Red River was in flood stages 
when he arrived on its banks. There was 
only one way to cross into Texas. Jacob 
Metzger lashed all his possessions to his 
back and swam. 
The current car- 
ried him a mile 
downstream, but 
Metzger was on 
the last leg of his 
2,000 mile jour- 
ney from New 
York City. He 
stood up and sur- 
veyed his future 
homeland, then 
continued his 
journey south. 

In Dallas Coun- 
ty he found em- 


ployment on a farm and in 1878 he mar- 
ried Bertha Thofern of New Hope. His 














CARL METZGER 











JACOB METZGER 


savings mounted, and shortly after their 
marriage, Jacob Metzger rented a farm in 
the New Hope community. Crop fail- 
ure brought misfortune to Jacob and Ber- 
tha Metzger, and he was again forced to 
seek employment. 

This time Metzger went to work on 
the farm of Chris Moser, an early Dallas 
County settler and one of the Southwest’s 
first dairymen. 
When Metzger 
rented another 
farm in 1889, he 
chose dairying 
rather than “dirt 
farming” and 
Metzger’s Dairy 
was established. 

Jacob and Ber- 
tha Metzger 
worked hard. Rid- 
ing through the 
dirt streets of 
Dallas every day, 
Jacob Metzger 
rang a high-pitched bell as housewives ran 





DAVID METZGER 


from their homes with pitchers to pur- 
chase milk from the young dairyman. 

Business increased and in 1895 Metzger 
found his rented farm inadequate to han- 
dle the demand. A farm of 160 acres on 
the Holmes Street Road was purchased 
and is still the site of Metzger’s Dairy. 

During the following years, David and 
Carl, sons of Jacob and Mertha Metzger, 
became increasingly active in the business. 
In assuming the responsibilities of man- 
agement, they formed a partnership that 
is still in effect today. Jacob Metzger died 
in April 1910. 

There are two other Metzer 
One is located in San Antonio, the other 
in Houston, and both are under the di- 
rection of Carl Metzger. The Dallas dairy 
is under the direction of David Metzger 
and his son, Jacob Metzger. 

Throughout 1939, all of the employees 
of Metzger’s Dairy will work on a profit 
sharing plan, based on their yearly sal- 
aries. Distribution of this extra profit- 
sharing fund will be made to employees 
at the end of the year. 


Dairies. 








Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
Great National Life Building 
Phone 7-9349 Dallas 
Alex D. Hudson James S. Hudson 


























AERIAL PHOTOGRAPHY 
INDUSTRIAL PHOTOGRAPHY 


LLOYD M. LONG 


P.O. Box 1018 Dallas, Texas Tel. 7-1966 
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Republic National Buys 
Missouri Firm 


Fulfilling his promise of several week; 
igo ‘“‘to take over one more company be- 
ore the end of 1938,” Theo. P. Beasley, 
yresident of the Republic National Life 
‘f Dallas announced the acquisition of 
rhe American Covenant Life of Joplin, 
Missouri. The deal was consummated De- 
sember 31, and has been approved by the 
nsurance departments of both Texas and 
Missouri. 

Commenting on the latest merger, 
resident Beasley stated: 

“While the American Covenant is a 
omparatively small company we feel that 
ts splendid agency force will give us a 
lose contact with insurance buyers in 
Missouri. We will also add an important 
member to our legal staff, in the person 
‘f Stanley P. Clay, who was vice-presi- 
lent and general counsel of the American 
Yovenant.”” 





Building the Southwest 
(Continued from Page 33) 
his bank for advice, and rightly so. The 
bank pulls out stocks and bonds which 
are listed on the New York Stock Ex- 
change. So John Doe’s $100,000 goes to 
help finance industry in the East and 
North, for, unfortunately, few South- 
western industries have their securities 
listed on the New York Exchange. As a 
result, millions of dollars of Southwest 
money goes to the East and North, when 
should be invested in the Southwest. 

It cannot truthfully be said that in- 
vesting in Southwestern industry is specu- 
lative. There are hundreds of manufac- 
uring concerns in the Southwest that can 
ise capital, offer ample security and pay 
10 to 20 per cent dividends. 

What can be done about this condition? 
Part of it is admitted as a matter of 
growth and development and _ probably 
cannot be changed overnight, while a 
urge part of it is due to the fact that 
uur bankers have formed traditional habits 
f looking elsewhere for investment. 
Many of the bankers are not conscious of 
he fact that they actually believe that 
othing good can come from within our 
oundaries. Banks in the East and North 
ve better support to their industries, re- 
irdless of their size, than do Southwest- 
‘n_ bankers. 

Some of the advertising activity carried 

to further industrial development in 
1e Southwest should be directed at the 

nkers so they will understand the neces- 
ty of putting capital to work exploiting 

‘tural resources, through industrial ex- 
ansion. Men in high places should recog- 
ize that they have an obligation to see 
nat Southwestern money is spent in the 
outhwest, for this money stays home to 
ost and to boost. 
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Texas Gains In Cheese 
Production 

Cheese production in Texas in 1938 
jumped 18.8 per cent over the 1937 out- 
put, to total 19,646,000 pounds, while 
creamery butter produced gained 9.4 per 
cent over the preceding year and ice 
cream production gained 1.3 per cent, ac- 
cording to estimates just compiled by the 
Bureau of Business Research at The Uni- 
versity of Texas. 

Texas creameries produced 36,522,000 
pounds of butter, and ice cream plants 
turned out 8,439,000 gallons, it was es- 
timated. 

As the year ended, however, production 
of all three groups of dairy products de- 
clined. Creamery butter produced in De- 
cember was 11.5 per cent below that made 
in November and 11.9 per cent down 
from the corresponding month in 1937; 
cheese production declined 13.8 per cent 
from November and 24.1 per cent from 
December, 1937; while, in line with the 
seasonal trend, ice cream production de- 
clined 20.9 per cent from November to 
December, but increased 19.5 per cent 
over December, 1937. 





Dallas Business 
(Continued from Page 28) 
turing; capital stock, $20,000. Incorpo- 
rators, W. W. Bowman, Wade P. Bow- 
man and Jack G. Bowman. 

Manfred, Van Nort & Co., granted 
Texas charter January 4; purpose, print- 
ing and publishing; capital stock, $10,- 
000. Incorporators, Minnie Mae Manfred, 
Walter M. Van Nort, M. L. McCullough. 

Tedick’s, Inc., granted Texas charter 
January 19; purpose, restaurant; capital 
stock, $1,000. Incorporators, T. A. Am- 
sterdam, R. B. Hirsch, Jarrell Garonzik. 
Expansions: 

Westinghouse Electric Supply Com- 
pany, leased three-story building at Camp 
and Griffin Streets, now being completely 
rebuilt to house Southwestern headquar- 
ters of this firm. 

Vanette Hosiery Mills, 6001 Maple 
Avenue, let contract for new building 
and equipment which represents total cost 
of about $250,000 and will increase the 
plant’s capacity 25 percent. 

Neuhoff Brothers, Packers, 2821 Alamo 
Street, meat packers; filed amendment to 
charter increasing capital stock from 
$200,000 to $500,000. This company has 
recently added several new buildings and 
much new equipment, greatly increasing 
its output. 

Julius Schepps Wholesale Liquor Com- 
pany has under construction a new ware- 
house at Commerce Street and Central 
Avenue. The building will provide added 
warehouse space and accommodations for 
a wine bottling plant. 
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You can introduce your products and 
service to new families arriving in Dal- 
las daily by the Welcome Wagon. Tele- 
phone without cbligation the Welcome 
Wagon, 7-8451, for information about 
our sampler advertising plan. 














Beautiful, substantial and modern, 
the Allen Building stands clear on 
all sides for light and ventilation. 
Equipment, service and reputation 
unsurpassed. Conservative in ten- 
ant selection. 


ALLEN BUILDING 


Commerce and Ervay 
R. R. WILSON, Bldg. Mgr. Phone 2-9296 














































PATENT THAT IDEA 


Jno. M. Spellman 
PATENT 
LAWYER 


30 YEARS RELIABILITY 
Gulf States Bldg. 2-4781 
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DALLAS TRANSFER 


and Terminal Warehouse Co. 
(Established 1875) 


2nd Unit Santa Fe Building 


Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 
Agents for: 

H. & N. T. Motor Freight Line 
Lone Star Package Car Co. 
Dallas-Fort Worth Motor Freight Lines 
Allied Van Lines, Inc. 
Phone 2-711! 





35 














































INVESTMENTS INSURED 
UP TO $5,000 


Dallas Building & Loan 
Association 
1411 Main St. Phone 2-9377 


Member Federal Home Loan Bank System 














To do what hundreds of other 
wise buyers of Photo-Engrav- 
ing are doing regularly. 

Buy from an old, established 
firm where you get superior 
workmanship and prompt 
service .. at no extra cost. 


AUSTIN ENGRAVING 
COMPANY 


WACO, Box 342 TEXAS 











Add Zest to 
Every Meal 


WITH 


Dentler Maid 


FOOD PRODUCTS 


l 6 Delicious Foods 


RELISHES e POTATO CHIPS 
PICKLES @ SALAD DRESSING 
AND OTHER FINE PRODUCTS 


DENTLER MAID 
Food Products Co. 
° DALLAS ° 











Young Democrats Plan 
Patriotic Handbook 


> 


‘Tex-Americana,” a patriotic and his- 
toric handbook, will be published shortly 
by the Young Democratic Club of Dallas 
County. The sale of the book will finance 
the annual state convention of Young 
Democrats, to be held in Dallas May 19 
and 20, George H. Rhodine, convention 
chairman, has announced. 

“We are directing our efforts to the 
end that Tex-Americana will be as nice a 
job of printing as ever came out of a 
Dallas printing establishment,” Mr. Rho- 
dine said. “The contents will be not just 
a re-hash of many articles, but will con- 
tain information never before published.” 

The contents will include the Con- 
stitution of the U. S., the Constitution of 
Texas, the American’s Creed and the 
pledge to the flag, the Declaration of In- 
dependence, the Gettysburg Address; the 
history of the Democratic Party, by 
Claude G. Bowers, American ambassador 
to Spain; “Young America’s Responsi- 
bility on Election Day,” by Alvin M. 
Owsley of Dallas, U. S. ambassador to 
Denmark; an outline of Texas history, 
1519-1936; the history of the seal of 
Texas; the first Thanksgiving proclama- 
tion; flag etiquette; the Texas Declaration 
of Independence; and information on 
Texas towns of historic interest. 

Tex-Americana will be published in two 
editions—the convention edition, which 
will sell for $3 per copy, and the Thomas 
Jefferson edition, which will sell for $10 
per copy. The prospectus for the book in- 
dicates that it will have an attractive for- 
mat, will be well illustrated and very 
comprehensive in its treatment of patri- 
otic and historic information. 

Officers of the Dallas County Young 
Democratic Club are Harry M. Stanfield, 
president; D. L. (Jim) Edgecomb, first 
vice-president; Mrs. Sue Wallace, second 
vice-president; Marie McCutcheon, par- 
liamentarian; and L. B. Lagow, sergeant- 
at-arms. Directors include Mrs. W. A. 
Marsh, chairman of the board; O. How- 
ard Shields, William R. Thompson, John 
C. Walvoord, Jr. and H. E. Love. 





Manufacturer 
(Continued from Page 30) 
manufacturing of women’s dresses. It is 
an industry which requires highly skilled 
and therefore well paid labor, and one in 
which a great amount of value is added 
to the raw materials used in manufactur- 
ing. For these reasons its expansion here 
would materially add to the prosperity of 
the state. 
“A trip through the dozen or more 
factories of the Higginbotham - Bailey- 
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Logan Company is an inspiration to any 
Texans who realizes the benefits and bless- 
ings that will come through the growth 
of manufacturing in the state. The whirr 
of flying wheels, the steady throb and 
hum of countless rows of speeding ma- 
chines, and the busy bustle of the place 
seem to tell of a new Texas, prosperous 
and independent—of an industrial Texas, 
supplying its own needs through the util- 
ization of the energy and ability of its 
people. 

“But still more inspiring is the sight of 
the more than 1,000 workers pouring 
out of the factory doors, after the day’s 
work, hurrying to a thousand homes sup- 
ported by this one Texas manufacturer. 
If every Texan could but see that scene, 
and then realize how many other thou- 
sands of Texas homes might be relieved 
of poverty and want by the expansion of 
manufacturing in the state, that expan- 
sion would be greatly hastened, for then 
we would not so lightly pass up Texas- 
made goods for those of other sections.” 





INSURE 
HER FUTURE 
While You Can 


Ask Us About Our 
General-Protective 







: eh & Plans 
WRIGHT INS. AGENCY 
GENERAL INSURANCE 
1410 Dallas National Bank 2-7393 











Don’t Miss ; 











Texas’ 
Most Popular 
Hotels 


Wherever you go in Texas 
—remember that if there’s 
a Hilton Hotel you are as- 
sured of the best of food 
... rooms... service with- 
out one cent of undue cost. 
One purpose governs all 
Hilton Hotels...to make 
every customer want to 
come back. 








LUBBOCK 
PLAINVIEW 
EL PASO 


PASO DEL NORTE 
El Paso 


HOTEL SIR FRANCIS DRAKE 
San Francisco 


A new hotel at Albuquerque, New 
Mexico, to be completed early in 1939 


The 
HILTON HOTELS 


C. N. HILTON, President 


LONGVIEW 
ABILENE 


USB oo an ents 
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Styling 


School Annuals 


Editions and 
Book Work 


our Specialty 









ADVERTISERS’ INDEX 


Hilcrest Bank 

Hilton Hotel 

Hudson & Hudson 

Institute of Education Music 
Jewett, Inc. 

Johnson, John J. 

Lawyers Title of Texas 
Liberty Bank 

Lindsley, J. W. 

Long, Lloyd M. 

Marten Mfg. Co. 

McElreath, Sam Ross 
McKinney, Dr. C. H. 
Mercantile Bank 

Messmore & Martin 
Metropolitan Bldg. & Loan 
Metropolitan Business College 
Model Tailors 

National Bank of Commerce 
National Hotels 

Neon Tube Sign Co. 

Oak Cliff Bank & Trust Co. 
Oldham & Sumner Lumber 
Outdoor Electric Adv. 
Parker-Griffith Photographers 
Peters, G. W. 

Pig Stands, Inc. 

Reinhardt & Sons, I. 

Republic Insurance Co. 
Republic National Bank 
Republic National Life Insurance 
Robinson Machine & Forge Works 
Snow White Laundry 
Southwestern Blue Print 
Spellman, John R. 

Stars That Shine 

Stewart Office Supply 
Superior Photo Engravers 
Texas Cut Stone 
Vent-A-Hood 

Watson Company 

Wilkinson Printing Co. 
Wilson Brothers 

Wright Insurance Agency 
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KEEP Your HOME 
FREE from 
Cooking Odors! 


Vent-A-Hood removes 
food odors, steam and 
greasy vapors from your 
kitchen BEFORE they in- 
vade the living room and 
other parts of the house. 
Pays for itself in savings 
of cleaning and redeco- 
rating costs. Sold by utili- 
ties, department stores 
and range dealers. 


Made by 
The 
Vent-A-Hood Co. 


2808 Commerce Street 
DALLAS TEXAS 






























































MANUFACTURERS OF NEON SIGNS 


OUTDOOR ELECTRIC ADV., Inc. 


7-8575 DALLAS 


229 CEDAR SPRINGS 
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Style Is the Life of Business 


a 


the world of FASHION the dramatic 
force of display means selling. Let 
it work for you on the printed page bs 
seeing that every written message is de- 
signed for eye attention. 
For an interview, call... 


Minran | hinting y 2 ompanis 


7-1622 





IRWING A. VUALKONSON, GCWNER 








1717 Weod St. 


Dallas, Texas 
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BUSINESS 


Salutes Life 
Underwriters 


Realizing, perhaps more fully than 
the average business man, the im- 
portant place Dallas occupies in the 
insurance world ... as the fourth, 
and possibly the third, largest insur- 
ance center in the United States, 
SOUTHWEST BUSINESS is happy to 
salute a number of Dallas Life Un- 
derwriters who are among those 
leading the parade of these most 
useful citizens and to quote for sev- 
eral months the tributes paid these 
ge ' and their fellow workers by a num- 
53 | ber of prominent men and institu- | 
| tions. | 
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The Finest 
Love Letter 
INSURANCE POLICY is 


A Lirt 
applied for in a deep spirit 


of love and affection, and it is no 
product of a temporary passing 
fancy, for each year the premium 
has to be paid. It is carried on with 
great unselfishness it is a symbol 
of life-long devotion. It is true, it 
contains no pet names or protes- 
' tations of affection, but neverthe- 
| less it carries a message of devo- 
tion to loved ones that the years 
will not fade, which can never ap- 
pear foolish or out of date. 
“Looked at in this way, there is 
no finer love letter that a man can 
write to his wife and family than 
a life insurance policy. Safely laid 
away it may be in vaults of steel 
with the utmost protection or it 
may repose unguarded in the bot- 
tom drawer of some old desk. 
Silent and unnoticed it may re- 
main, but the day will come when, 
still silent, it will speak its mes- 


ee 


4 


sage of affection and unselfish de- 





© votion bearing witness to a love 





outlasting life itself. 
—Hugh T. Martin.” 


Millions of these love letters 


bs 


at 


CREA Coa Sree 


have been written by the man who 
is one of your best friends—the 
life insurance agent. All men who 
have a wife or family would do 
well to let their life insurance men 
write them one of these love let- 
ters today. 
























TAYLOR WHITE — 
Fidelity Union Life 
Insurance Company—— 
Odessa : 


























2 A. C. (TEX) 
: BAYLESS 










: General Agent 

> Southland Life 

Insurance Company 
Houston 












D. R. GRAHAM 
Kansas City Life 
Insurance Company 
Dallas 


















HENRY JACOBY 
Indianapolis Life 
Insurance Company 
Dallas 


























FRED L. STORY 

<—_hnited Fidelity Life 

Insurance Company 
Dallas 












QUINT Q. QUIGLEY 
State Mutual Life 
Assurance Company 
Dallas 
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E. GORDON PERRY 
Manager 
American National 
fosurance Company. 
Dallas 
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Business Men’s - 
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R. A. GRIFFIN SS" 
Minnesota Mutual 
Life InsuranceCo —=— 

Dallas 
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PHIL B. AIMER 
Representative 
: Midland Life 
Insurance Company 
Dallas ‘ 
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\ 
RICKS STRONG 
“Mise Hancock Mutua 
Life Insurance Co 
Dallas 2 


JNO. C. SLOAN 

Jefferson Standard 

Life Insurance Co. 
Waco 


GEORGE G. WELL S- a 
<= Great Southern Lifes ~ 
Insurance Company— 
allas 


L. E. (SMACK) 
REISOR 


General American 
Life Insurance Co. 
Dallas 


ED. O. CHOICE 
<— Great Nationat-Life 
Insurance Company 
Dallas 


HARRY M. 
ROBERTS 
District Manager 
Reliance Life 
Insurance Company 
of Pittsburgh 
Dallas 


AL. A. ROWLAND, 
—? Manager 
The Life Insurance 
Co. of Virginia 
Dallas 


ED. C. STRADLEY 
Connecticut Mutual 
Life Insurance Co. 
Dallas 


MISS HAZEL 
CC; ROBERTS 
<— Pacific Mutual Life— 
s——Tnsurance Company——= 
Dallas 


PAUL HUBER 
General Agent 
Republic National 
Life Insurance Co. 
Monahans 


Soutnuwest Business « FEBRUARY, 1939 


* 


Your Life 
Insurance 


NE QUARTER of a million dol- 
lars an hour—more than 
one and one-half times the pay re- 
ceived by every public servant in 
the United States, and nearly three 
times as much as automobile fac- 
tory payrolls—was paid out by 
American life insurance companies 
to policyholders or their benefici- 
aries during 1937, according to a 
statement by National Commit- 
tee for Life Insurance Education. 
“Payments of more than one 
quarter million dollars per hour, 
every hour of the day and every 
day during 1937, were made by 
the 315 life insurance companies, 
an indication of the influence of 
life insurance in the life of the 
nation,” declared the committee. 
“These payments to life insur- 
ance owners or their beneficiaries 
were sufficient to pay one and a 
half times every public servant in 
this country—every regular em- 
ployee of federal, state, county, 
municipal or other governmental 
units in the United States. Life 
insurance payments approximated 
$2,400,000,000, while payroils of 
all types of governmental units 
were estimated at $1,572,000,000.” 
These disbursements by life in- 
surance companies, like the pay- 
rolls of governmental units, were 
shared by the direct recipients 
with many thousands — families, 
relatives and friends. ‘In many in- 
stances,” the committee explained, 
“life insurance payments restored 
to the family scmething of the 
value which was lost when the 
breadwinner died, such as the 
fruits of his labors. In other cases, 
these payments provided for total 
or presumably permanent disabil- 
ity of the breadwinner and his 
family; while, in other instances, 
the life insurance payments fur- 
nished the means of retirement 
nished the means of retirement of 
the breadwinner from active work.” 
Most responsible for these amaz- 
ing figures concerning an amazing 
industry are the life walevie riters, 
agents, field men, and counsellors, 
or insurance advisers as you may’ 
wish to call them. It is they who 
spend many weary hours in ar- 
ranging to see you and, after see- 
ing you, spend many more hours 
convincing you that they have the 
most precious thing in the world 
to sell — protection for you and 
yours. 





i 
A 
l K 


te 
| 


y! 


7 


—— 


LINE-UP OF MODERN 
TRUCKING FEATURES 


Range of six wheelbases and 3 
engine sizes— 60, 85, and 95 h.p. 
...42 body types...Big hydraulic 
brakes...Full torque-tube drive 
...Ya-tloating rear axle in com- 
mercial cars (full-floating in 
trucks)...Heavy-duty semi-cen- 
trifugal clutch ... Comfortable 
cabs...Large payload space... 
Ford low operating costs...Ford 
low upkeep costs, with factory 
exchange parts plan. 





EN BILLION MILES of haul- 
te under all sorts of conditions, 
prove that with a Ford V-8 Truck you 
can expect an all-round better haul- 
ing job—at all-round Jower haul- 
ing costs. 


The V-8 engine, as Ford builds it, 
delivers the kind of modern perform- 
ance that today’s loads and roads and 
schedules call for—and delivers it eco- 
nomically, efficiently, dependably. It’s 
a good engine on the job. An engine 
built to stay on the job, out of the 
repair shop! 


And the rest of the Ford Truck is 
SEE YOUR FORD 


THE JOB 
THE GREATER THE NEED FOR A 


Built in Texas 
By Texas Workers 


just as well built. The’ rugged Ford 
truck chassis is quality built and time- 
tested in every part. It is made tough 
to tackle tough jobs and whip them. 
The big, easy-acting new hydraulic 
brakes have been rigidly Ford-tested 
for safety and dependability. 


In variety, the present Ford line 
provides the just-right unit for more 
jobs than ever before. It ranges through 
3 V-8 engine sizes, 6 wheelbases, +2 
body and chassis types. 


No matter what your trucking 
problem, chances are the best 2:)- 
swer to it is—a Ford V-8! 


DEALER TODAY! 


FORD V-8 rtreucks anv coMMERCIAL CARS 





